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Syllabus
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g qf mla Nehru Institute of Physical &
3 * a®g Social Sciences, Sultanpur (UP)-228118
3 et (An Autonomous Institute)
3 ‘NAAC - A’ Grade’
3 Structure of syllabus for the program
3 B.B.A.
-
_ Syllabus developed/proposed by
v SNo. | MName " Designation | Department | College/University/Address |
w 1. Dr. Tinu Kaur Convenor B.BA | K-M.LP.SS, Sultanpur Il
Z. Dr. Matthew Bhaskar Member B.BA. | K_N.LP.5.5, Sultanpur
o Singh | B a
3, [r. Rahiba Malik Member | BBA | KLN.LP.5.S, Sultanpur ]
w #, Prof. Avinash Parthardikar | Member (Nominee | B.HA. Dean, Faculty of Management,
Acadeniic Councll) V.BS Purvanchal University,
) _ Jaunpur
5. Dr. Shashi Srivastava ‘Member (Nominee | BLHA BHL., Varanasi
-l : | Academic Council) E—
&, Prof. Shailendra Kumar | Member (Nomisee | BBA. Dr. ML AL Ayodhya
- | Verma ¥ o et RLART) ! I
o &rl Baldev Singh | Member MA Punjabi Colony, Kurwara Naka,
o [Industrialist] [Nominated Sulanpur
i _| Principal} . : —
S Y B. 5ri Jagjeet Singh Member MA Mear WVijay Delux Laldiggt
pa [Ex-student]) (Wominated Sulanpur
Princpal) =}
—
ey As per syllabus development guidelines of Higher Education for UG Course-
L £l i
2 N iV Jovh-
- {Dr. Ma askar Singh] [Dr.ﬁnﬂﬁt‘]
v Mekber I;:;r;vcnnr
S— K.MLPSS, Sultanpur K.N.ILP55, .?u!:anpur
[ S ?
I [Prof. Avinash Parthardikar) (Dr. Rahiba Malik)
— Member [Nomines Acadesmic Council) Member
- Dean, Faculty of Management, V.S BUMLLP.SS, Sultanpur
— 2 Purvanchal University, Jaunpur
- Se _
L {Prof. ghailend mar Veria) {Dr. Shashi Srivastava)
= Member (Hominee V. Dr. BMLALY Member (Noménes Acadenuc Couscil)
I.- Dr. RML AL, Ayodhya B.H.L., Varanasi
L =]
- i Jagjeet Singh (Sri Baldev Singh]
L= g e
ted Principal] Member [Nominated Principal
Member (Nahs Punjabi Colony, Kurwar Naka, Sultanpur

Near Vijay Delux, Laldiggi, Sulanpur
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Certificate in Business Administration (First Year)
Diploma in Business Administration  (Second Year)
Megree in Business Administration  (Third Year)

I'his Degree shall be under the Faculty of Commerce & Management, Dr. Rammanohar
Lohin Avadh University, Ayodhya (UP) and it shall be known as B.B.A. (Bachelor of

Fosiness Admanistration)
Ihe course will be conducted on full time basis, The duration of full time course shall

extend over three vears/sis semesters,

The Degree of the B B.A. (Bachelor of Business Administration) of the Dr. Rammanohar
§ohin Avadh iniversity. Ayodhya (UP) shall be conferred on the candidate who have
pursuce the prescribed course ol study for not less than six semesters extending over
three neademic vear and have passed examinations as prescribed under the relevant

scheine
Ihe total number of students to the B.B.A. (Bachelor of Business Administration ).

Conrse shall he restricted to 120 scats (as per University nomms).
{ Fual e Meation loor almssion in B HA. ( Bachelor of Business ﬂd.miniﬂrill'll]ﬂ} COUrse 15
Intermediate’ Higher Sccondary e | (4+2) o its equivalent examination conducted by the

any Board or University incorporated by law and recognize by this University shall

constitute the minimum requirements for admission.
e method of teaching adopted shall be a combination of Lectures, Tutorials. Practical

which includes seminars, case discussion. student presentation, use of audio-visual aids,

computers elc and credit shall be visualized as a component of Lecture (L), Tutorial (T)

and Practical (P).
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7. In each course of BBA. (1 1L 1L IV, V & VI semester) there will be four lectures
delivered hy the intermal faculty on local area iis aspects and its importance.

8. The classes of BBA course shall be run in the faculty of Commerce and Management
under the control of Head of Department,

9. There shall be examination in cach semester as per the scheme of Examination and the

students shall he required to sppear in every subject as specified in the course structure of
each semiesler,

10. Each compulsory | elective paper shall be of three hours duration, the maximum marks

allotted for each paper shall be following
. Endsemester -&xaminatimlu +75 marks
I Intemnal assessment- 25 marks

11. The permission 1o appear in semester examination shall be granted to such students only
who have fulfilled the attendance requirement of 75% in each subject as per University
males.

12. There shall be summer training peoject report presentation and viva voce in BBA Part Il
(V" Semester) of 100 marks and Comprehensive Viva-Voce in BBA Pant Il (V"
Semester} of 100 marks. This shall be Compulsory for all the students. Viva Voce will be
conducied jointly by External and [ntemal Examiner and maximum of 100 Marks.

13, Internship {Summer training Project) of 6-8 week will be mandatory for each student at
the end of B.B.A. IV semester and summer training project report will be submitted by
the students in the final year (V" semester).

|4. Passing marks in each paper is 4% and aggregate is S11%. Back paper is allowed only in
bwo papers in each semester.

15. The permission o appear in semester examination shall be granted 1o such candidates
only who have fulfilled the atiendance requirement of 75% in cach paper,

Rest of the rules/instructions whichever is net mentioned in this ordinance will be followed as
per Mutional Education Policy-2020: Admission/ Examination Belated Guideline fir
Graduate (Dated: 10-09.2023) adopted by Kamla Nehru [nstitute of Physical & Social

Sciences, Sultanpur wf
W oo
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KAMLA NEHRU INSTITUTE OF PHYSICAL & SOCIAL SCIENCES, SULTANPUR

National Education Policy-2020

Syllabus for
COURsE- B.B.A. (Bachelor of Business Administration)

Marks Credin |

Year  Sem. Subject | Part Paper Paper Name -
pe pe
| | Code . (HEy
| Course! A | FOIOIOLT | Business Economics ' 1'!:_“_3_'[35* 73) 3 ‘
| Paper-| | B | | Basic Accounting 100(25+75) | 3
1 | Course/ A | FOI0102T | Business Statistics I025+75) | 3 ‘
s B Principles of Management | 100(25¢75) | 3
I Corarse! A | FOIOI03T | Business Ethics & Governance 100(25+75) | 3
| Yaper: A e .
aper H Computer Applications | 10025+75) | 3
| o-curricular ' [ (i 2 |
| 1 4 1 a — ] E—— |
| | Viscutional i [ 3
| I —_— —_— L — - — i
' | | Other Faculty ‘ [0 4506
’ ' Total 900 2729 |
| | | | —— e i ’ {
1 oS A | FOI0201T | Crganizational Behaviour T0E25475) i
“aper-4 B "Business Finance 100(25+75) | 3
| ‘ Il | Coursel | A | FO10202T | Human Resource Development | 100{25+75) | 3
Prper-5 B | | Marketing Theory & Practices | 100(25+75) | 3 I
L i [¥oursel A | FOIO203T | Business Mathematics | 100(25+75) | 3 |
o B | | Advertising Management | 100(25475) | 3 |
| [ Co-curricular | I . | 100 2
! Il | Vocational | — | = I | O 3
| ' . Total | R0 - n

| AFTER SUCCESSFULLY COMPLETING 17 YEAR, CERTIFICATE COURSE IN BUSINESS
ADMINISTRATION (46 CREDITS JWILL BE AWARDED
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[
Year  Sem. Sulbyjiset M Puper Paper Mame © Marks | Credit
ot wile | (I+E)* )
M Conse v EOA0IT | Management & Cosl |0N25+75) | 3
Faper-7 Adcounlimg |
I Rusiness Law | 100{23+75) | 3
o Cowrse A FOIO02T | Production Management IM(25+75) | 3
. i I [assinaess Policy | 100(25+75) | .
2 W Comse LA FBIONAT | Pusiness Communication 1N 25+753) 3
Trapwer-49 ! Tl |
e 1] Business Environment | im?izﬁ*?jl' | L
| Cocurricnlar ' 100 2
M| Vocational ' ' | [ 100 E
M Other I".'.H:uhy [ ' N i 100 4/5/6
' Tatal 00 | 2729 |
IV | Coursel A | FOLO401T | Supply Chain Management | 100(25+75) | 3 |
] - | il | I e e - —
Fapar-i0 B Research Methodology 1005475 | 3
V| Coursel A | FI0402T | Specialized Accounting 100(25+75) | 3|
Pl | B | Consumer El..-ehavinur—lT}ﬁ[jﬁ 75y | 3
| | T I : | .
: IV | Comse/ | A | FOLO403T | Investment Analysis & 100{25+75) | 3
Paper-12 | | | Portfolio Management e L
§ Company Law 1M 25+75) 3
IV | Co-curricular | I . ET 2
W | Vocational | ' f 100 3 |
' ' Total - I 800 13
1

. | .
| AFTER SUCCESSFULLY COMPLETING 27" YEAR , DIPLOMA IN BUSINESS
| ADMINISTRATION (92 CREDITS )WILL BE AWARDED

'__F...--"
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Year Sem. Subject  Part  Paper Paper “ame  Marks  Crede
| Code ) N | . - S )
vV Course A FOIGSGIT  [ncome Tax 1272
Paper-13 B Mdarkerng ¢ mrmrmareEno 102575
V  Course A FOIOSCT Ertrepreneurship & Senall 3
Paper-14 Butiness Management _

EN Sales Manasemens ) 1015373
3 v Course A FOI03037 Indostrial Reistions & Laboer 102375
Ppech3 Laws
8 Compemy Accoumss

T e
1

U FriT0S04p ‘iu:r.'l:l:l:r'l"'ai:l‘:rEF""F-tG:
Reporr e 0=

Project Report Presemtation
_and Vina-Voce

Total T n

VI Course A FOeaIT _.F'-‘r;:r;:;.r!;ungcrrgm—l'?.l-if—Tﬂ 3
sl B Goods & Services Tan =N

VI Course A FNIOKOZT  Auditing T 1002s-7s) 3
Paper-17 fntemasional Trade 1002s-78 3

TFOIOEOGT  Stategic Management 102575

fratming & I}:'--:'-:n-;z':m:: JEN25-T75) 3

3 Vi [ Civirse
Paper-158

m ok w

Wl { o—-CLETICULAT

FirlissEe  Comprehenzive Viva-Vocoe 10
Total i) 23

AFTER SUCCESSFULLY COMPLETING 3 VEAR . BACHELOR'S DEGREE IN BUSINESS
ADMINISTRATION (132 CREDITS )WILL BE AW ARDED

s Course paper wo-3.6 % and [ of Sementer-L I IIT ard IV cam be o from amy facadty. Nor somdagons 1o
apt from awn feruin

F=Ext o) A ark Ber il o S ENTEET EMIneT 35 PITED0sEC P st O7 ST
1 e - e F N
I Internat Masks o be 2:ven T {8 1 [ FMErTTeanr L Odlaos
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Year

Sem. Subject

| I:.f'n..mr:m:
Paper-1
| Course
Paper-2
1 Course
Paper-3

[ Co=cumicular

| | Vocational

| Other Faculty |

BBA: First Year Course Structure

First Semester

Fart

Paper Paper Name Marks
Code CE*
CEONOTN T | Business Feonomics (254 T8)
Rasic Accounting | O 254T5)
FOLO102T  Business Statistics | TIMH25ET5)
Frinciples of Management | 100(25+75) .
FOROI03T  Business Eihics & Governance | 100251 75)
Compater Applications | {25+ 75) !
' T
|
100
T
Tutal ‘ o0
-.r.‘,..-l"'
PO
=0
= .;L;‘Lf
'l/
Page d of 45
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Programme/Class: Degree Year: First Semester: First
Course/ paper-1 (A) I
Course Code: FOI0101 _ Course Trle: Busmess Economugs

Course outcomes:
The aim of the course is to build knowledue and understanding business economics among the student. The

course secks to give detailed knowledge about the subject matter by instilling them basic ideas ahourt
business ceonmmics. The outcome af the course will be as follows -

To provide knowledpe about husiness economics. To

provide knowledge about Demand Analvsis. To

Drztermine Production and cost analvsis,

l'o Make aware wilh pricing and profit management. ' -

Credits: 3 . Compulsory .
Max. Marks; 25+75 | Min. Passing Marks:
Total Mo. of Lectures-Tutorials-Practical {in hours per week): L-T-P:200
= M.
Linii Topics II..:ﬂ[;i;H
I B . | Total=30
Introduction 1o Business Economics: Nature and Scope of Business Econormics, is
relationship with other subjects. Fundamental Ezonomic Tools-Opportunity cosl
&

I | concept, Incremental concept, Principle of time perspective. discounting principle and
| Equi-marginal principke
iemand Analvsis: Concepl of [emand Zamp; its deierminants. Price, Tncome &amp,
Substitution  effects, Elasticity of demand: meaning, types, measurement and q

n significance in mana erial decisions, Revenose conceps,
| Concept of demand forecasting and methods of demand forecasting. |
| Production and Cost Analysis: Meaning. Production function, Law of variablke

1 | proportion and laws of return to scale, Various cost concepts and classification, Cost

output relationship in short run & long run, Cost curves, Economics and diseconomies 7

| of scale. = = L
| Pricing Mature of market, Types of markets and their characleristics, Pricing under

different  market structures—Perfect, Monopely, Oligopoly and  Monepolistic
IV | competition, Price discrimination under monopoly competition. g
| Profit Management & Inflation: Profit, Functions of prefit, Profit maximization, Break
| even analysis, Elementary idea of Inflation -
Suggested Readings:
1. Varsney & Maheshwari, Managerial Economics
7 Mote Paul & Gupta, Managerial Economics: Concepts & cases
3. DN Dwivedi, Managerial Economics
4. [0.C Huge, Managerial Economics
5. 5 Peterson & Lewis, Managerial Economics - -

ﬂgg:'s:tn::'l Contineous Evaluation Methods:
| 1n addition to the theoretical inputs the course will be delivered through Assignments, Presentation.
| Groun Discussions. This will instill in student a sense of decision making and practical learning.

' Suggested equivalent OnfIne COISES: «..c..cooiim oo b e

' Fq_rll'_lEr SUERES IDNS: o A e 2 —

Page 5 of 45 w\f Q_Sy
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Programme/Class: Depree | Year: First | Semester: First :
N . Course/ paper-1 (B) J
Course Code: FOIDIDIT] ' Course Title: Basic Accounting
Course oufcomes: — -

I'he aim of the course is o build knowledge and understanding principles of accounting amaong the students,
The course seeks 1o give detailed knowledge about the subject marter by instilling them basic ideas abous
Accounting. The oulcome of the course will be as follows -

To Introduce about Aceouniing Principles and other aspects of accounting. Te provide

knowledge about rectification of errors,

To make able about valuation of stocks, To

make aware with share and Debenture.

 Credits:3 Compulsory
Max. Marks: 25+75 |== ' Min. Passing Marks:
_ Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0
Umit - Topics No. of
Lectures
| - _ | Tutal=i§
Introduction: Meaning and process ufucmlﬂﬁng-ﬁa.sic terminology of accounting, [
1 Difference between accounting & hook keeping. Importance & limitations of 6

accounting. Various users of secounting information, Accounting Principles:
Convenlions & Congepts, ks :
Accounting cquation, Dual aspect of accounting, Types of aceounts, Rules of debit
Il | & credit, Preparation of Journal and Cash book including banking transactions, 19
| Ledger and Trial balance, Subsidiary books of aecounts.
Rectification of errors, Preparation of bank reconciliation statement, Bills of
! exchange and promissory notes. = S s . P — .
| W nluation of stocks, Accounting treatment of depreciation, Reserves and provisions,
11 | Preparation of final accounts along with adjustment enlries. o e
| lssue of shares and debentures, lssee of bonus shares and right issue, Redemption af §
L ! pl'E‘_'EE':_I]D_rﬁhﬂffimidd:hhllurts_ = ' ; )
Sugpested Readings:
. Aparwal B.D. Advanced Accounting
. Chawla & Jain, Financial Accounting
. Chakrawarti K.5., Advanced Accounts.
. Gupta B.L. &amp: Redhaswamy, Fundamentals of Accounting
. Jain & Masang, Advanced Accounts - -

5 Sugges.lﬁli Continuous Evaluation Methods:
In addition to the theoretical inputs the course will be delivered through Assignments, Presentation,
| Group Discussicms, This will instill in student a sense of decision making and practical learning. _!

[g{ﬂﬁr@_uﬂu}h‘ulcnigntim COMESES. ... ivarenrensmsessiasens smroorrined) v T |

L L

l _Furtl-ig-r S-U_E,Eﬂﬂi;'”?- ibiressEeaEaTan s remendiidl taire e ok b el oot it e o i |
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Programme/ Class: Degrec Year: First

Covgrse Cocde: FONOIO2T

Course papar-2 (A)
Coprse Ditle: Hosiness Statisings

{ rarse aulenmes
The aim of the course is 1o bubd knowledge and understanding of [usiness Stotistics among the stdent, The

course seeks o give detailed knowledge about the suhpeet

Statistics. The outcome of the course will be s Follows

Fo proside know ledge about basic concepis of Stiistics. i
priveide R fedge measunemeist of central tendency. To give
an overview of correlation and regression analysis. To make
ahle 1o know the sampling and probability.

I

i

v

Compulsory
Min, Passing Marks:

Credits: 3
Max. Marks: 25+735
Total No. of Lectures. Tutorials-Practical {in hours per weekp: L-T-F: 2-0-0

Topics

| Introduction: 'f..-::'rm:pl leatures, EIEIHTC-N'IEE.& Trmitations of statistics, Types of data,
| Classification & Tabularion, Frequency distribution & graphical representation. |

" Nieasures of Cenral Tendency (Mean, Median, Mode), Measures of Vanatron
{ Range, Quartile Deviation, Mean Deviation and Standard Dﬂrlmlndg Significance
| & properties of a good measure of variation, Measures of Skewness & Kurtosis.

| Correlation and Regression: Meaning and types of correlation, Simple correlation, |

Scaner diagram method, Karl Pearson’s Coefficient of correlation, Significance of
correlation, Regression concept, Regression lines, Regression equations and

| Regression coefficient.

Probability: Congept. Events, Addition Law, Conditional Probability, Mulhpllr:t!lilﬂ
Law & Baye's theorem [Simple numerical]. Probability Dvistribution: Binomial,

Prisaon and Normal,

Sampling: Method of sampling, Sampling and non-sampling errors, Test of |

| by pothesis, Type-I and Type-11 Errors, Large sample tests.

Sugpested Readings:
| Gupta, 5.F. & Gupta, M.P.. Business S1aristics

X Levin, BRI, Stacistics for Management

3. Fewd, LE.. Modern Elememary Siatistics

4. Elhance, D.N., Fundamentals of Statistics

5. Gupta, C.B., Intreduction of Statistical Methods

HSemestor: Firul

matter by instilling them hasic ideas aboot Fusiness

Mo off
lectmres
Trtak=3)

I‘;.

Sugpested Continuous Evaluation Methods:
In adidition to the theoretical inputs the course will be delivered through Assigniments, Presentation,

Girowg Discussions. This will instill in student a sense of decision making and practical learning

Suggested equivalent online courses:

Further Suggestions:

%%L%W )
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Programme 0 Tass: Degree Year: Firnl “ermesier Firsl

Lo U oade FOTH nyi

Course/ paper-2 (B)

L onrse onlcnmes
Pive arm of the couwrse 1 10 bk kit ledie amd understanding shour prisceples of management smeng

the stosdent The course secks tov give detmiled knowledgpe abwoi the subipect mstter by instilling them

baig wheas aboant management  The ivstcome of the course sl be as Tollos

shouit management and s principles

e provwide ko

w ledge about Managereial finciions

Tomake aware with management thinkers and thewr contributions

- Dhrecting: Concepl. principles & aspects of directing, Concept and types of

I

Bl.lggﬂled Readings:

Credins 5

i ||:.IJ|':|F..

¢ oirse [ iile Proncipleés of Management

i prevvide knewledge

Max, Marks: 2%: 75 Min Pasting Marks

Total Mo, of Lectures- Tulorials-Fraciical {in howrs per week | L-T-F 2040

Tapics

Introduction: Concepts, ohjectives. nature. scope and signilicance of

managemem,  Coptnbetion of  Taylor, Weber and  Fayol m

management, Management Vs admimistmation

Flanning! { oncept. ohjectives, nature, importance and limitations of
lanning, planning process Concept of Decision Making and it
mponance. forms. techniques and process.

Organizing: Concept, objectives, nature of organizing, Types of

Organization. Delegation of authority. Authority and responsibility

Centralization and Decemralization, Span of Control

Coordination, Concept of  leadership, Supervision, Motivation  and
L mmunication.

Controlling: Concepl, Principles, Process and Technigues of

Controlling, Relationship between planning and contralling

L]

1. Pagare Dinkai, Principles of Management
2. Prasad 1M, Principles and Practice of Management
3. Satya Narayan and Kaw V5P, Principles and Praclice of Management
4. Srivastava and Chumewalls, Management Principles and Practice
Suggested Continuous Evaluation Methods:
L addition 1o the therretic) inbpts dhe course will b delivered through Assignments. Presentation

Caroup Dhiscussions, This will instill in student i sense of decision making and practical learning

Suggested cquivalent online cirirses

Funileer Sugpe

1L

Mo, of Leciores
Tatal=H)

L]
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| Primeamine § lass: Depyve I

W Flisi semesters Fieg

Course! paper-3 (A)
TTTERCH S PO MR ETTRY

| Cianse Dtk Business Ethics and Govermnonee
Loarbnnse’ abkileiiinies -
[T i o e o

(LT PN ST 'I-.I'll'l't|-|'u|||.'.|.' il 1||I-|1L'|_=\.I||||-.|||I||: Hsisess Filues arng the stsdent. The

UL S rh s TG . ;
ok o give detidled bivi by s bt e subspeet manter by anstilling them basic idens aboa
Plosmmess T rliees. | i ol ol U coumse will e as Folbows

Tu ey obop iberstiasdmg oF Busiess ethics ol valies
ban iy ily relabnushing between eiliies ol orpuniie excellenoe

Lt s e overy iew abwnt b plvibisopho ool secinl responsibliny

. | —
[ Loreidins

Compulsory
Mo Wlrks 25073

| Klin. Passing Marks:
Potial Mo o T ectwres Ditornls- Meacticnl (in bours per week ) L T-F 200

TEITTES i, IZ_II' Lectures

| - | Tewew
Imtrodusetion: Coneept and mture of ethics; ethies, values and behaviour:

| development of ethics, relevance of ethics and vilues in business, 6

| | Argments agmina business elhics,

Mook Tl dnt bndian Philosogiy: Indum cibos for work Bife, Indian valees |

n Luw the worh, plice, Work-1ik balinee, Fihos of Vedanta in &

anagement, el as an organientional value, o

Relationship between Eilies & Corpormte Excellence, Lorporate Mission S A

| Sintement, U ode of Eibies, Organizational Cultpre, TOM. Gandhinn
111 Fhribosopley ol Wenlth Management, Philosophy ol Trosteeship,

Cinmalhiji's Seven Greatest Social Sins, Concept of

| kv bedge managzement sl wisdon managenicil,

Corporte Social Responsibility-Social Responsibility of business |

will eesgocd Do ditferent stabelislders, Araoments foe sisd apniis) Social k]

| | respuonsibilivy of bus s, Socinl Adi I

Sugnesicd Remilings:

| Ik

T b Vrapand, Walues deamaps Eibies an Manogement, Calgotia Publishers.
i

Y. Chakrabory 5.k Humean values for Managers
X MeCarthy, T Diksie Markehing

U hakornbsorty 5.k, Tibies m Maonsgement: A Vednatie Perspective, Oxlond University Press.
S g-;-qu.! vt iiess Evaluotion Methods: S

Pi anifilinaome fos b thessetical inputs the course will be delivered theoogh Assignments, Preseitation,

Cippupy IHacussions. This will mstld o stodent o sense of deciswon making and practical learving
Supaestedd gquivalent anline couses:

e % ol 45 ¢ "/
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Proprwmme/{ lass: Year: First Semesier: Firn
Depree
Course' paper-3 (B)
Conerse Coxde FOININOST i oirse Tithe € ompister Apphcations

{nurse suicomas

The arm ol the course 14 o bl knosdedge, anderstaehng ¢ onpeler Applications amang the student. The

couirse socks o give detmled know ledgge abont the subject matter by s |limg ther Brsic ideas aboul

Campaier Apprheatms, The oulcome of the course will he as Tollows
lo provide knowledge about compiter and its application

Ta pn-udl.: hn:lulni!ﬂ' about SOy anid working on coimpeires

To give an overview abowl sofiware system and Dada base management

£ redis: 3 i rmmipi|50ry
Max Marks: 23475 Min. Passig Marks
Total N, of Lectures- Tistorials-Practical (in hours per week) L-T-*; 2-0-0
5 o Mo, of
I mit Fupics : E it
: . | Vol
Computer: An Introduction, Computers in Business. Elements of Computersystem,
Indian computing Environment. Management of data processing systems in |
1 Business organizations, Programmes development cycle, flow charting, Input 8
Chuiput analysis

Programming Concept, Software Development process. .1

Components of a computer sysiem, Oeneration of computer aml computer

languages, personal computers in  Business, PC-software Packages, An 7
] . iy : ;

Istroduction b Disk. Operating svstem and windows,

LI, Other system soffwares.

Text Processing, software, Introduction fo spreadsheet software, creation of
spreadsheet application. Range, formulas, funciion data base functions in
1] spreadshect, Graphics on spreadshest, modes of data processing. Report generation,
Presentation graphics, Creating # presentation

=

Computer software system, soffware development process, files de-:i'i'gn & Repor
design, Data files types, Master & Transaction file. Data Hierarchy &amp: data fike
struciure, Uswe of files in Programming.

IV Relevance of Data base management system. data base manager, data
communication, networking, LAN damp; WAN, Real Time Sharing. On line & off
line processing.

| Sugested Readings:
1 P K Sinha &amp; PP Sinha, Computer Fundamentals, BEB Fublication

7 v, Rajaraman, Computes Fundimentals, FHI

4 Tannenbaum, Computer Applications amd Matwirks

4. () Hrien, Mansgement Information Byslems

Sugpested Continuous Evalution Methods:
I mcldiniom te Ehe fheoretical inpubs thie comrse will he deliviered thromigh Assignments, Presentafwon,

Ciroup Discussions. This will instill in stishent @ sense ol decision making ned practical kearming.

| Suppested equivalen onfins conrses

[ urther Supgesiions

- Yo
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NBA: First Year Course Btructura
Second Bomenster
Yenr | Sem, Subjeet | Part Paper Paper Nume Muarks  Credit |
. i wile L |
| Conrse A pnnrn | Ovganiantnnnl Hehivviou [ (W} 251 T75) 1
| Peviei- o |
THpsL I [Repbiiess ey |25+ T75) }
I Ui T | T hman Resoriree Develpent lo25175) | 3
Paper-S . |
| y I | Marketing Theory & Praclices 1025+ T3) '
| | | |
! | I T A | F0I0203T | Business Malhematics 100{254 75} }
Caperd I Advestiving Managemen 100(25+75) | 3
|| Cascurriculor ' ! 100 !
| Voeational I I 10 L
| | |
' Tital BiH 3
AFTER SUCCESSFULLY COMPLETING 1™ YEAR , CERTIFICATE COURSE IN BUSINESS



T R W W Wi Tl G g e O T W

A e

W W W W W W W % W W ¥ - F 1L W W F W

Progranmmed lass: Degres | Som 1iiad | Sopnealed Sl
_ Coursel paper-d (A)
oimirse | IH.1I,r ki I“.IIH I I 1 e |"|!. '"H""H"““““I |[p-|||-|-”||r
[ s ol covmies

Fhve i oof the course is o bk ki lede mnd nisberstunding of g s il Iakias ion annisinng the
stuisdent, The eourse seeks toogive detnibed kanmsdedge b Plae suilijeed inshlen Fay invafol L Pl Frvnde irdems
about Cnganisational Tebos wn Ple catcemne o e conrae whll o s feslbowss oo piroy leler Braonwbaedgge heiat
Ul pasataonnl Bebims s
Fo proviide koo deshpe bt ey iddimal nned ey behio
oy v ameeryiew about change i onganization aml LW
Credns: 3 i ampmilanry
Was, Marks: 25175 a4 (e Passing Marks
Total Nov o Dectures- Tutorkake: Practicn] Tin s per weakj |1 F A0
Umit Tirjbes rek] ey
Intresduction: Nature and scope of CF4, € allenges and opportantics
I fowr CHA, Ohpanzation Cioals. Models of O Tmpaet of ¢ il wonld © wliueal diversiy on
L.
lindin iddiaal Behavior concepl, Personality, Perception g its role in iy iclual decision
11 making, Leaming. Motivation, Hierarchy ol needs theary. Theory X and ¥,
Mativation- Hygiene theory, Vroom's expectancy theury
Behavior Dhyiamics: Interpersonal hehavior. Crmmunication, Tramaction Analyses,
The Johari Window, Lendership. ts Theories nnd prevailing leadership styles in Indian
1 Oirganisatisns, "
Greap Behavior: Definiion and classification of Ciroups, Types of Group Stractisres,
Group decision making, Teams ¥y Groups, Conlemparary iwibes N manaping leams,
Inter-group problems in orpanieational group dynamics, Management of conflict _
Management of Change: Change and Organisational development, Resistance 1o
change. Approaches o munaging organizationil change, {rganisational effectiveness,
v Chrpanisational culiure. Power and Politics in Organisation, Quality of work life, Recent
| advances i OB.
Supgested Readings:
1 Bennis, W L Organsation Development
3 Breech Ishwar, Orapnaiston- The Framewnds of Management
3. Dayal, Keith, Organisational Developaer
4 Sharma KA Organksational Theory ond Behavior
5. Prasud, LM, Organisateonel Behavsor

Suggested Continuous Evuluation blethiods:
s addition o the theoretical inputs the courst will be delivered tsrough Assignments, Presentadion, Group

Discussions. 1This will instill in stsdent @ sense of decision muking and practical learming
; _i-_,'“w.:ugd equivalent onling COUPSES: (oo e T .
Further Suggestions:

Fape 12 ol 45
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I Programme lass. Pegree

wear Secoril Semester: Second

Coursa/ pgnpnr-l (B)

{ourse Title

L& ourse § :'3-_-|!||.- Fo I_IJEI'H i Husiness Finance
Conrse outenmes ) o
The aim of the conrse 1= o bald koo ledge il pnche
ks te give detmied knowledge abo the subject mater
as fnllnws

ratmivhing of Papsimess Finmsce Ao the student Tl

[EOurse see by inseilling them hasic ideas ahou
Bisiness France. The outeome of the coarse il b
i

{To provide know ledge about business fimance and jrvestment decsinms,

| Toprew ide knowledge abeut financimg and dividend decisinn

T give an overviey about working capital
Credits: 3 { cmpulsory
Wiax Marks 254758

qn Pailng:?,_qu.__ -

1 ..ua_!_tu'u.t. ol Lectuies- ['wiorials: Practical (in ha

ursperweekp L-T-Pi 200
W, of Lectares

Toab30 |

Tapics
Hosness Finance and -
financial

Umit

introdwction to Business Finance: Concept of

Financial management, Finance functions. ohjectives of
I management- Profitability vs Shareholder wealth maximezation. Timg

value of Money - Compounding &amp; Discounting 1

Imvestment Decisions: Capital Budgeting-Payhack, NPV, IRR and ARR

miethods and their practical applications. " o |
Financing Decision: Capitalization Concepl, Bass of Capitalization,
1 | consequences and remedies of aver and under capitalization, Costof | x
Capatal. WACT, Determiminls of Capiial structure, Capital struciure
theories. . _ I
' " Dividend Decision: Concept &aimp; relevance of dividend decision. |
i Dividend Maodels-Walter's,  Gordon’s and MM  Hypothesis, [
I Dividend ]:I!Jj]lc_j’*ﬂl:t'.:l‘l'ﬂin&nts of dividend policy. '

T Management of Working Capital: Concepls of working capital, '
(A Approaches o the financing of current Assets, Management of different &

| components of working capital S
suggested Readings:
1. Maheshwari SN, Financial Managemnent
3 han and Jain, Financial Management

e ——

3. Singh H K., Business Finante [ ——

Supgested Continuous Evalustion Methods:
|11 addition 1o the dheoretical inputs the course will be dilivered thiough Assignments, Presentation.
This will insul i i

CGroup Discussicns, TRIS
ivalen onling Courses:

‘_'g:uE'l_-_!:":.ltﬂ eiju

U purther Sugpestion

A
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Course paper-5 (A)
i Pl om0 ERNERSTE — T (TR LI L TRIA L .-'h'--l-l'l"tll'ﬂ'.l;hli
Uit sa dasnnadeimii e

s il

ELL] | e TS I M S — A wend rahes stmcding oof Hhomon R asinee | svelaprsent g che
T

wihewmi 1% gosmipur weaks 1 PO o [ s———— _——y O TR oy et I ihern B ibeas

absoouid | bumomin Mesare Iiesel et D cneome of et comeras gy il e i Fisllinu g
I P bl o by g mbayeaet VIR Y, oy wpota gl - b gapecii |
il kmoa el whsosil (rArritial sppraial
Fos i owersars aboit Bk | mesichienemt and (aalay cincles To
make mwure wirh Yaammm reswnivg e oo Rl inE
i et 0 i jmwrpaninrery

Slan Wiwk 4 Wi Passemg Minrks

Tyl S a0l T ewrares | wtorials Prscin il i oy haiiis peee sk g | Fop 2k

Wag, ol [ eetmres

[T I evprins T atal= 10

HELY L it importance, et anal s distinctson from HEM focos
I of HRDY Sy stem, Strowctsre of HRLY Syatem. Hole of HREY inangiees
Mansgesment [Deselopment U oscept, nead. manigement devek pmient
et hands
Porential Appramal Concept. need, obyectives, - methinks andd Cibstacles
i | g "Jt.mmu,, posbe, ssevaing ngeds for irnenanmil, o Ranesing Era i ®
SOgrAInEs LA irtethicls, evaluation of
- Tramng ’ !
Job Enrchment Concept, Principhes, steps for job enrichment, hurdles m
yoobs enrac hment, making pob entichment elfective, job and wink redesign
m Cuality Cicles Concept, structure, training n quality circle. profylem

wilv ing tec haigques, fole of management, frade skt aiid o
worhets, quality cacles in India - |
HRA Tistroduction, scope. Timiations, methods. Managemwit of carcers. |

I stress Management Definition, potential, sources of siress, CLACYUE Y| &
of slrews, managng siness — o 1

supgested Hewdings.
1 Dhiguih Ko Bbnacharya, Human Resource Minagement

U Aran Modappe. Managiog Human Resource

L it e, sl of HIRM i Indusirial Relations

4 01 Mo Persoiel Maiagemen -
Suggestied U ontinuous By ahuation Methuods -
1 acddison 10 the Deguretical lputs the coure will by delivered ihtough Assignments, Presentabo,
Caroath | Dot sadunn Fhais will fvatill in student & sense of decivon mak ing snd rintical bearning

| wuggpested cquiyalent il e courss

[ ) rtlver Suggestiogs

Fage 14 i 4%




, W W W YUV I VIS ILUUUY D DU UL YUY UYL YUY e e

Programme/Class: Degree | Year: Year: First Semester Second
: Course/ paper-5 (B)
L l'Il.I-rSJ.'. Code: FOTO202T . Lgnarse Uatle: Mnll\.l.'.'lil'lg ”Il:'ll-l'fl- aid Prorices

Course oulcomes:

[The aim of the course is 1o build knowledpe and uoderstanding of Markeling nntgement among e

student. The course seeks 10 give detailed knowledue about the subjeet maties by instilling them basse

":.ICHE about Marketing Theory and Practices. The m;ltralllc of the conrse will be as follows |
To provide knowledge about Marketing Theory and Praciices. |
To :pru\'i-l_ﬂr: kinowledge about market segmeniation and narketing I.II'H'~- To give

.::m overview ghout marketing research.

Creduts: 3 Compulsory
Max. Marks: 25475 Min, Passing Marks,

Total No, of Lectures-Tutorials-Practical {in hours per week): L-1 -p: 2-0-0
i e i |
| No.of Lectures |

Uimit S
=2 - - Topics Total=3 |
Intreduction to Marketing: Definition, nature. scope &amp; imporance of
1. Marketing Management, Core concepts of markefing: selling concepl. 4

production congept. modem marketing concept, societal markeling.

' Market segmentation; Concept, basis of segmentation, its Tmportance in
11 marketing; Targeting: Concept, Types, Importance, Positioning: 7
| | Concept. Importance, Brand positioning, positioning, )
Marketing Mix: Product — Product Mix, New Product development, types
| of product, Product life cycle. Branding and packaging,. Distribution -
Concept. importance, different fypes af distribution Channels.
m Marketing Mix: Price - Meaning objective, factors influencing pricing.
methads of pricing Promotion — Promotional mix, tools,
| ohjectives, media selection & management
' Marketing Research: Importance, Process &amp; Scope. Marketing
| v Information System: Meaning, [mportance and Scope, Consumer
Behaviour: Concept. Importance and factors influencing consumer
. Behaviour, i
Suggesied Readings:
1. Philip Kotlar, Marketing Mgt. {PHI)
3 Eizet, Walker, Stanton. Marketing
3, Rajan Saxena, Marketing Managemen - B B

[ SHEEEE..HI:" Cuntinuﬁus']'i_ﬁluaﬁ:}n Methods:
Iy addition to the thecretical inputs the course will be g : _
Group Discussions. This will inestill in student a sense of decision making md_p_r_a-_l_:l.iv:-u_lllia.;'_mn_g!.

Supgested equivalent onling courses: -

L]

lelivered through Assignments, Presentation,

Further lﬂuggtitiﬂﬂs:.

Page 15 of 45
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Programme { lass: Degree Year Year: Farst Semester Secead
Course/ plplr-ll (A)
Conrsg Codde FOIO203T Course Title Pusiness Mathomatios

Conrse gulcomes:
The aim of the course is to build knowledge and understanding of Business Mathematics amony the

student. The course seeks to give detailed knowledge about the subject matter by instilling them hnsi
ideas abow Business Mathematics The muteome of the course will be as follows  To provide
knowledpe about Mathematics and its wse in husiness

o make able about mathemarnical calculanons

Lo learn abost the use of set theory and calculus in business,

Credis: 3 Coprpralsary
Max. Marks: 25-75 . Wi Passing Marks
Fotal Mo of Lectures- Tutorals-Practical (0 hours per week) L-1-P 2-0-0 ,
Limi Fopics . Hn._n"ﬂlum
1 ontall= 50

Matrix: Introduction. Square Matris, Row Matros, Column Matrs
Ihagonsl  Matns,  Identits. Matns, Addition,  Subtraction &amp)
I MMultiphcation of Matris, Use of Matns i Business, Mathematica

Briaduic i i
Inverse of Yarrin Rank of Matro Solution fo g system of eguation

by the gl jownt matres, metheoads & Loidsaing Elimmination Sethiod

Percemiage. Hatio wnd Propesrtisi, Ascrage, Mathematical Seres-

i Arithmetie, Ceeometne & Hormonee, Somple Interest & Compound 4 [
| . lieries s ! |
- Gef theors  Notation of Sets. Singleton Set, Finrte Set, Infinite Set, Equal

m Sl Mull Set, Subset, Proper Subset, osersal Set, Union of Sets, Inter: .
| sechiwb ol Sets, U s of sef theors in bresidsesa, Permutation !

& Conbination L [
Lol ol I bt bereavi patiasin  anald ||'|I|,:|_.cul||ln Masona and Minima i
A% [Mfferentiatien. Spphcaton of Diflerentuton & Integration im Hursinesy fi |
| et prosal o f thessrems, ol |
Sugpested Headings:
[. Niehia &amp: Masdnans, Slabyemarees for L oonmomgs
2 Mongia, Mathematics for Economics
1. Samradding Busingss Mathematis
4. Kaghavachan, Mathematics lor Manageme .
""'-'Fl-'"“l'-"d Combinous Fvaluation Methosds _ l
In addition 10 the theoretical mputs the course will be delivered through Assignments, Presentation, I
Giroup Discussions This will in still i student 3 sense of decision making and practical learning ]
[ '4_.';,_12,_.!;,,:.;5.;;1' equinalent onling courses:
Further Suggestions: |

Page 16 of 45 W&-"" Q‘vp‘
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Frogermmmed Tass [ Wegprae SETTTR A TR visfhimstd  Smbdifnf
Couran/ paper-f (H)
i
fowmse d omfe FHITNNT) | i ovaigae 1 ile Arluertiging WA sdingetsei

a4
W orse nulenmes

lwsial nalvertssmge Mammpeswend 1l oneeiie ol e svinege skl b

: R L IO O
Phe s ol e coiiinse bs tis biilled Koiisvie beehge sl qeppeberstanialing ol ielmnd busprimadt shiasieig Bhe sTikepee

The coarse seeks to give detalled kiiowbedge abeont il anbdeet sniter by troafilling Mg foas Winy
T | P Fas froeesiilm bpprinfusfyn

(aheast mdveriisement ol s iise b Bl

o b ababe byt palvgnbisepmend cospeepf mol by pridon el

o b wbusial Ve wse ol mbyeeboeasend b Basiope s

¢ reihis ; il

Blax Marks 50 T4 bdin Prasvaitig Bl mils

|
Fertisl Mie oof Lasteires: Toitestiods Practical i by prd week p |1 P F T 0
Wy il | ma P e
Uinie Foipriis [ ot 00

Adlvertising itrealuctiven, Sorspe, fmpoetimce (0 beigiepess Fede o
Ill|"«l‘tﬂi:|l:p ot seecie ol eedsnreiig |'|i"-'!:|l'l|lrrl"'"| ol Trekin Foilided

I anch brodbss oo lisd faee .'\il'-'E'rIrHrrlp, i
Inntepritedd Comeriricalbore Wi DIRE - tmisirfie, il o Rase s,
I Cramem e at lon mqnhingl lrnrﬂ'.lrlﬂﬂr £, frrER, & R T T R T L #
coupprsnends, rode b markefing, Brandding coemrid, inige o FReie e i
Al verizing
| Provrifaceiinl ||-|1r1-.1:ll'-'vht U GETLE TS aleterprintiten il lf*’ifr-'"”"'ll"'l"
T shjeciives, selling objective DAGMAR . Adveitising Piiliet bt s

estiblishing (e balget- appresmches allocation oF beelpe _
Aclvertizing  Copy-mennemg corrigonenis Py el ielperliaing  eoupey

v imprrtance of crenbivity  eoadvertisbing, Medin platrninige divepr el f
sirptegics,  redhiy ik, Adlveriising  resesreh iprprardaiped Beafiiig
advertisine elfeciwveness amtkel fearing e dieda Drifsgriafiorisl
Adlvertising- imapesntapee, itermabioin | Vs lecal adverting
Sugpesicd Headings:
o Advertising and Frionotion Cwerge B Beich & Mickhas) A Heleb 150
e Advertimimg Manapement, Comgept ol © oses Manendea Bedian 1A
& Advertisimg Manaspemcnt Hejeey Fatra, P
Suggested O antisnars Faaloation Metl ey
Py sedelidie s da N Phesraretecal pngeuts Qi ponidse woell B dlefesepsiod Birceigale Soguigaorne i BFisse ool oy
L P hserstima T lais woll bpsdil] b steliel @ sepa ol sl g dpoik pig sl jhrmie Bt ml Fer-mi
[ Lapghesded e jinialicng ol Comines
Faprilper “uipgie sl idieis
- N o
T : dll-"' r__.-"'
e 17 040 49 &irj"
- g .i' _:.* "'
o s
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BBA: Second Year Course Structurg

Third Semester

i

I Year | Sem. Subject Purt i'nper i Paper Name Muarks Credin
— | Code | (1+E)*
. | Courses A | FNO3OIT | Management & Cos) | (KN25+T75) ]
Paper-7 _ | | Aceounting |
" | [ B | Busimess Low M 25475) I
. [l Conirse/ | A [ Fo10302 I Production Managemen 10025475y | 3
¥ ar. - - ' .
: B _1 aper-8 i H ‘ Busziness Policy 1M 254 75) 1
I 2 M | Course | A | FOHO303T | Business Communication 100{25475) i
. 24 Sl =——= S - - -
. B F-a.q'lr:r | B | Husiness Environment 1MN25175) 3
: 1 | Co-curricular | | o - | () 2
l‘ -
111 Vocational [ 110 | 3
' | 1| Dther Faculty | ' I | | 4i5i6
~ ‘ J T Bl = Total S a0 | 27129
) 1 — i . e - — |

#
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Programme/Class: BBA Year: Second Swerngster | hird
Course/ paper-T (A)
'L.““r_w Code: FOI0301 7 Conrse Dithe: Manggement & Lol Adcointing
Course outcomes: The objective of iy paper i 10 give the basic koowledge ahout the Manugemant s
COSE Becounting
': rﬂﬁlﬁ' 3 f l-.'nF.lul"al'.l'_.
Max, Marks: 25475 ip, Pavaing Marks
Tutal Mo, of Lectures- Tutonals-Practicsl Gm houry per wesek )y L-T-P 334
LTI
Unin Ve | ectinres
. T enal=34
Introduction: Meaning, Nitore and Scope of Mansgemen Accounting, Function
i Relationship of Management Accounting, Financist Acounting and Cost K
| Accounting
Cost Accounting: Nature and Scope of Cost Accountimg, Cost coniepts and
1 elassifications. Methods and Technigues, Instatlation of & Costing Systern; T
Accounting For Matenal, Labour and Crverheads
Product Costing: Single unit costing-preparation of cost sheet, Prooess costenig,
]
1 L ontract costing (Elementary pumerical ruiihh:m_h,l'

l.;,r -!!.-Targinal Costing and Absorption Costing, Hresk-cven analysm,

Sugpested Fﬂ.idll'lg'i: _
. Maheshwari 5.M. Advanced Problem and Solutions in Cast Accounting

7 Khan & Jain, Management Accounting

1 Gupta, 5P Management Accounting
ISugpgested Contimuous Evaluation Methaods

Sugpested equivalent anling courses:

Puge 19 o 45




Hoawrtas  ifgprermee I.h Ty p

Prosgstwirerme 1 laks (1LY % orar e R B Thyerd

Course paper.7 (B)

timrse L ode FON0Y i covree Tithe Pnsimess | dw

frepslmiire ol eveg i o o rires

F ke prwgarr s b g thie Papgly oo Belge Ahoe the FalE and

I orpalife | f b
Wien Wlgdha D5 7F Shin Possirig Wiarks
Ttal Neo o | eotimes. | borssb- Practiesl i m hows per weslip | TP B T2
iw 1of
1 i I pimcs | e hapes
Titmi— 1
The Fnilien o revtrmct Agy 1877 Swope of the At Foientml oF & Valid
1 o omtreet Agreemerd. Performance of @ cntrsgt=. Fireach of © oetract & %
Romedees, e 4 ontrects
n The %Sale of Lmnd At 19§ ormmatem of ( ontrsd, & omditas & .
Woarrantws Haoghis ol an | npand Seller Performance of the © ontragt of Sale
Thi Scgodiahle Insbmemts At (RED Sarare aml Twpes of segobiahile
i piedrimentse  Ssegctialin amd Assegnmment, Holder in-Dhe U owrse, Dhslonour i

arnd | Do b ool H:ﬁxﬂ'uhh Insttumend  Nebwiratuss

The & ownpanmies At (9% Nature and [y pe of | ompanngs, Fowrmistaise osf
" Wonpanine s Memorandiem and Articles of Asuxiaton, Prospectus, Share

capital Semborstup, Meetings and Winding | p

ety Hl:.-iirn;!'-

1

-
-

A
4.

Aatar wingh L oampans | gw

hicrpamaalls 15 The Septiable Instrument Aot

Kamava & A Cande 1o U ompamcs Act

Lutege SE Business Law for Managers 4

Suppestod Uil e I oealuation Sethosds

""“!-'.J—"‘"“"J ._-,,_r“u_;_h_“l A TR TR T = oL ]

| partlace "h-.l.r.ﬁll A FTRIIE
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Prosprammet 1y P A Year: Second

Course/ paper-8 {;h]

. & Course Title: Production Managemen |
w ooblective of this paper is to give the basic o TP —
M“""rr."tl" i |nf1||!-,|_r}- n T'H' EJ = [ kﬂrl"-"- Iﬂdl_: ﬂbﬂ“[ ﬂ'|E P"l-fd-“fill:::ﬂ]

Semester; Thied

Comrse Code: FOIO027
Loomirses il ommiesy

Credits: 3 _ Compulsory
Max. Marks: 25475 | [ Min. Passing Marks:
. ) . Total No. of Lectures- Tutorials-Practical {in hours per week): L-T-P: 3-2-|
[ | MNo. of
[RETTT Topics Lectures
Total=30

I r —_— - ———
Introduction  to Production  Management:  History  of  Production
|M=llmg:mi:n'r'. Defimitions of Production Management; Production Process;
I Production: The Heart of an Organization: Objectives of Production [ 8
Mamagement: Scope of Production Management. Importance of Technology
(i Production : | LI —
{oneept ol Forecasting: Purpose of Sales Forecasting, Basic Elements of
Forecasting,  lmportance  of  Forecasting, Ohjectives  of an:na{.ing, 4
CClassification of Forecasting ; Qualitative and Quantitative Technigues of
Forecasting = i
Product Selection: Definitions of Product Design and Development: Need for
Produet Desipn and Development, Origin of the Product Idea and :‘itl_l.?!;[.lﬂl'l "
I Feomm Virious Alerngtives, Choosing among Alternative Products, Modilving
the Fxistmge Products, Sources of Product . _
M iniuire ol i"ru:lu-.:linn Planning and Control IH-"I"L'Jn: |:_+Pt'!'i of Plans, Elements
v s Production Planning, Strategy of I-"_rm]m;'uun Pimmmg_._ AEETE;:::
ﬁ'l:nnning; Main Fungtions of Production Plannimg and Controf (FELE ] |

1]

Suppested Readings:
1 Production Management

Suppestod Continuons Eyvaluation Methods: T —

bt Telsang Martand S Chand Publication

e T T ETLE
,!"-'.lu.Lt.'.L‘h"-‘lI cuivalent o cours I
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Course/ paper-8 (B)
L= - = 4
TR TR RRT) [ IALERTERG Corse Thile [iizifees f'|l|||_'..

LR LTRSSl TR TRLTE T
wines. The alyective of this piper ws deogive the bivwe knowledpe abwoin e baisiness iy i
Pusnmess poid isdhsies

i 1 . (] |||T'|F|p||'u|r'rl.
s, Marks 25478 Wlin, Passing Mirks

I'-‘*Ell M of L eceres-Tutonals-Practical o owirs per weck ) L-T-P 1240

Mt inf

L Fopecs | g rures
| B [omf=1f]
N Inbraodctin: Sarnire & nmpesrtnibee of Business Policy, Develipment & 3

Ulassilication o Bismess Palicy, Mechanism of palicy ki

R'hl-"‘"“""hlllhﬁ & Tasks of [ op H.m.lg,l..llu;lrl Oihjectives ol Business, 1-

Charsctenistics.  Classification. Tyvpes of objectives and  their  overall

n Hierrchy. Setting of ohjectives, Kev aress invillved. Corporate Planning,
Laoneept of fong terim planning, "'r1l'|1l=|._.|l. PManning. Nature, Process &
Importance
Lorponite 'Hﬁltl‘l,} l.nm.n.-g*al. iurnpuuu:lﬁ. Imp-:nrmm:a:. and  Serntegy

UL Formulation: Congepr, Process & Alfecting Factors, Strategy Evaluition ]

Provess, Criteria, Eavironmental Analysis, Resource Analysis

i

Concept of Synergy . T}|!E5 Evaluation of E_l.-lltrgr Luln:ll'uhh Profiles, I =
Synergy s a Component of Strategy & s relevance '
Suggested Rn:tduu__\

Crluek & Juunch, Corpormle Stratewy

Hattom & Haton, Strategic Managemein

Chrsusn, Anderson, Bower Business Polics

Mot anhy IninChiello, Corran Business Policy & Strategy
wrhar ke, Business Policy

v

1
&

"'HJL*|_|.‘-:'1'J Continuous Fyaluation Methads

Sugpesied oguivdlent online courses:

further Sugesti;
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Faiertizl of ffsmes Bownew letien, Wriiting Irporiaes luseripse  Bettory
mchading corrsspredine with Benk aod Inswrance Liangunies. Ozl & e
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zzeved Readwis
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Proveramme/s Tass; FEEA Yenr Secomil Seresied il

Course/ paper-9 (B)
Coarse Dbl Basiness Iy s

Comrrse e FOLOI0]
Basie koo ledje ahiwit the  bness

Course outcomes: The objective of this paper 15 T @ive e
' +

Ip"|11. ieonment i st

Credits: 1 L omijrinhsiny |

Max, Marks: 25:75 S, Passing Marks

Total Moo of Lectiares: Tutorials-Practical (in hours per weeky Lo T-P 3-2-
M ol
Lni Topics | celieres
Fotal =3
Introduction: Concepl.  Significance  and  Compaonents ol Bsiness I
1 environment, Factor affecting Business Environment, Micro and Macro K
COwIronInent,
Econamic Systems: Capialism, Socialism, Communism, Mixed Beonomy- ;
. Public Sector & Private Sector
. Industrial Policy-Brief historical perspective; New Tridn&-“rriﬂi pesliey of India, | |
i Socio-economic implications of Liberalization, Privatization und | 8
(Globalization .
Role of Govermment in Hegululluu and I.‘J:-.-:l-u:urrm::nl of Business; Monctary
and Fiscal Policy: EXIM Policy, FEMA; Overview of International Busingss
v ]_.nw:;mrn:nL. Trends in World Trade: WTO-Objectives and rale in ’

nternational trade. — B

Sugpested Readings:
[ Francis Cherunilum, Business Environment

2, K. Aswathapa. Business Enviranment
‘;ugj_::w:d Continuous Evaluation Methods:

‘!uj_gi.‘htﬂd I:qulwll::nl :ml:nt COUPSES:

:Fuﬂhcr :':iug,gcutmns: :

Page 24 ol 45




Year

AFTERSLCCESSFULLY COMPLETING 2

Srm.

BBA: Second Yenar Course Struclure
Fourth Semester

Subject Part
LTI I \
k] % i
Paper-1 n
sy \
Paper-11 i
L oarsg A
" o o

1

Co-cumcula

N ocatuonal

Maper
{ wile
Fivpiant |

Paper Name

Suppls © hain Monagement

Wesenreh Methodoliogy

Foviiedinsl

"'||I-,'|. sovlrmice] Ao oumnitimg

i pemsiimer Behay osr

batlikkind]

Investment Amalysis &

[Fortiiohio Managiemenl

Limmpuany [

Fotal
S AR . DIPLOMA IN BUSINESS

ADMINISTRATION (92 CREDUTS PWILL BE AWARDED :

Fapie 35 aif 4%

Viarks
(=F)*
[iNN 14 e TR

I|H|f|"| |I-lr
PO 7% T8
| THH ri'.l'-l”il

|||.[|||-‘|l.- '8

IO 25+TS)

(LLE

1)

T redit
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ProgrammeClass: BHA Yeaar Second Semester: Fourth

Course! paper- 10 (A}
| Course Code: FOIMO1T Course Title: Supply Cham Managemen :
(Course outcomes: The objective of this paper is 10 give the hasic km:wlcdg: ahout the Supply Chain
Management for goods and services

. Credsis: 3 - . . EPE‘P"""""E e
! Max. Marks: 25+75 _ Min, Passing Marks:
Total Mo, of Lectures-Tulorials-Practical (in hours per weekp L-T-P: 3-2-1
| Mo of
LInit Topics ] ovures
Total=30
{ Tot

lintroduction, Definition of Supply Chain Management, Evelution of the
Concept of Supply Chain Management, Key Drivers of Supply Chain §
Management. Typology of Supply Chains, E}'-E]I.‘ View of Supply Chain,

Problems in SCM and Suggested Solutens | [
Inreduction. Three Components of SCM, Demand Management, Demand
Forecasting, [ntroduction. Supply Management, Evolwion  of  ERF,
Concept of ERF in SCM, Quick Response and Accurate Response System |
| m SCM. Use of Other Planning Strategics |

[rlm:rdu-::mn Understarding the H-nm:hmm'hmgf.mn:pl:. H.',-Ihu:hmar}'.mg 3
Frw:hs Benchmarking Procedure
Introduction, New Developments in Supply  Chain M.anag-:rru:ut.
Outsourcing Supply Chain Operations. Co-Maker ship, The Role of E- | I
v {Commerce m Supply Chain Management, Green Supply Chain '
anagement. Distribution Resource Planning, World Class Supply Chain I
| Management
"Qungr:ﬂ:d R-rndlng;s
I. "'-'.ul'qm-'l'- I:I1:1||1 "-'iunaj__v:mmll by 'lr1ut|l€| H Hungo

1
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Prosgrammelass: BEA | Yoo Secomnd | Semester: Fourth

|___Eonse flode: FRI0301T | Course Title: Research Methodology
Course ontcomes: The objective of this paper is o give the hasic knowledge about the Research '

h‘ln:rhnghplugt
Lini
i
I
1]
v

Course/ paper- 10 (B) N ———

Credits: 3 | : l_"c:-l'lt!'ll.l|wr:._ S
M. Marks: 25475 | Min, Passing Marks:
Total Moo of Lectures- Tutorials-Practical (in hours per week); L-T-P: 3-3-0
M, of
Topics Lectures
_ | Total=30 |
miroduction: Meaning of Research, Objectives  of Rescarch, Types of
csearch. Research Process, Rescarch Problem formulation; Research Design:
Features of o gond research design: Different Research Designs; Measurement
in Research: Data types: Sources of Ermor B
Sampling Design: Census & Sample Surveys: Sleps in Sampling Dhesign; 1
Types of EE!-np!e__u:l__E_sjE[!;_-_Ffmhgibilir}- & Mon Probability sampling.
Processing & Analysss of Data: Processing operations; problems in processing. "
4|1_:_r_|-u:1~ of analvsis. Hypothesis Testing: Chi-square test, Z-est, t-lest, F-test.
Presentation: DHagrams; graphs: chars, Report wriling: Layoul of Research
report; Types of Reports;, Mechanism of writing a Research report, 7

Precautions for writing report.

Eu_l.r,l_.@nsllln:d- Readings:
1. C.R. Kothari, Research Methodology
2. Banerjec 5. and Roy Ramendis, Fundamentals of Research Methodology -

Suggested Continous Evaluation Methods:

o
(o
v

Page 27 of 45



Year: Second Semesaer. Fourth

Programine Ulass. TURA

Course paper 11 (A)
Course Titke: Specislised Accounting

Loairse Casde: FOI0A02T

| Comrse oaeonses: e abjective of this paper s §0 give the hasic knowledge ahod the Fpecialsm

Accounting
Credits: 3 L ompalsory
Bdas Marks: 250 73 Min Passing Marks
Togal N of Lectares- Tutorials. Pracrical i hours per week | L-T-F 3=
: wo o
L/t Topics | e
. Towme=31
1 Agcounting of Non-trading Institaons. Joint ‘u‘_crmu:;_;nd L pnsicnmeEn P
1 Accounts of Banhing companics and Genersl Imsurnncs COMPENc: ¥
" Prepartment accourt and Branch actount Acconnts relied 1o Hire Purchass "
and Inssaliment pu ol ransactions. Rovaly Accoumis
1Pa|11|cnclsi1'r Apcnunts: Final Account. Reconstitution of Parnership Tirms
Y idimission, retireiment and death of a partner, Dissolution of Parmership e
| i Excluding insolvency of Parmer
isuggested Readuigs.
o Agarwal, R Advanced Acommimng
7 Chawla & Jain, Frirancin] Accounbmg
1 Chahrawari. K 5. Advanced Aocounts
4 Shukla M.B. Einancial Analysis and Business Forccasting
5. Main & Naranng, Advancesd Accounts
suggestod Confinuoes Fvaluation Methods: . .
Supgesicd equivalent onfme courses
Further Suggestions . ==
i
b
"1-..\‘-‘ . 3
<t~
z b I"‘\.!L
‘ .
- = '
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Programme'Class: BHA YWomr seconil Seanester. Fou

Course/ paper-12 (A}
G uit; TR T Conrse Title: Investisent Anirlyais & Porifi
ks Jedge abont the insest

omrse cutepmes. The ohyective of this paper 15 v gine the hipkic

anid Portfoho Management Subpect A
| Urodats, 3 L ommplsiay
M Passing Marks

Pelms. Morks: 250 7s f
Ird= |

Total Mo, of Lectures- Ivtoruils-Practical (o Botirs pee weehy LTI

L'nn Topucs
[Imvestmenis: Mature, scope, uhim:liw“]iqﬁl Process b mvestments analysis.
| I - ¥
iConcept of retum and risk iy sis, measuremenl of reawm and risk: Syslemnali

Jand Ungystematic Risk. B
Arvestment Alternatives: nvestiment instrunkent of Capital Market and Maney
1 IMarker, Valuation of Fixed and Yariable secunties Non Securily forms of
_§|_|_l_'l-_{":'_|I11¢I'II.E|i't:|TII1'|L"I1!_%ii:l.'.l.ll"i]ifi. ‘.‘-']1r||I:|_|_I-'ur|:h_I_h_.'ul Fatite um!_t_nll-.l
Fundamental Analysis: Economic analysis imdustry analvsis i company
m nalysis Technical Analysis Trends. indicators, indices and moving avernge
applied in technical analysis. EfMiciont Market Hypothesis: weak, semi-stiong
jand strong market and its testing techmiques

Pardolio Management: Meaning. lnportiance and objectives of portiolio and
. srifolic  management,  Risk und  Retorn- Definition ypes and
A : e . :
|mportance. Portfolio Analysis: Risk Measurement; Estimating rate of retim anl
standard deviation of porticlio reams. Effects of Combinmg SLCHTE s

"'mg;._.'_a:'ﬂ' REEEII[I!_\." ;
| 1. Securiny analysis and Partfolio Managemeni by Punithavighy Panduum .

[Suggested Conlinuous Evaluntion Methods:

Iﬁggt;f;‘:l ::q_unalrurm e COUTSES:
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Semester. Fonrth
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Course/ paper- 12 (B) -

s | otle '[11_Hl|'.lll_||]- |. W

l - : + ; i
f v cbemaes s Flie olpective of s paper s b0 give the b I-,Jm-.-.l.,.dE:EDPHITII_[-E LRI PRI I:?.:"f

m

"

[misianagement, windiig up of companies, its Kinds and Conduct

redigs 3 | om0y

WMan Marks 25478 I A, P-’t'-ilrili_."_ﬂ-“h' |

5
Lol Mo, of | ectures D atorls-Practical §m e siis perF week L-T-F -1'_""" : ).
| Booof

| [nml ELH
= H L oLy :
{imtrosduction: 1 Tintion and K inds of Company, Promotion and Incorporation of 5
H ompanies; Memorandum ol Association, Aricley I-If-'"-":""i'm-ﬂl""'- Prospectus I
Shees, Share Capital, Members. Transier and Transinission of shares, Directors- .

Managang Director, While Time Lirectos
'I'i:pn.ai Manigenwent, Borsowing powers, ﬂHJFtE-lgt‘:‘.-_ﬁﬂd charges, debentures. | 2

i atipany Mectings-kinds, quoram. voting, res I'I::U'hI!H.'lr'l“ imimutes
""1-4]"“'?- Powers  amed  onmgriny |I|.:|‘1[5. Prevention  of I:rP;F'I'E'EE-IDI'I ind

|

Sugpeded Readings:
I Gposwer L 18 Prineiples of Modermn Conpany Law

2 Ramarva A Chinide to the Compinies A

Sempels, Avvbir, Comspany Law

1 Kochhal, 07, Modem ndiwe Company Law

'I i iy Supineslinns

= h,.jFIlnll’ P I_J i |1r|l|'_}&|l_:|. Law -
Sugpested ontinuous Evaluation Methods:

Pipe 31 6f 45 :
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Paper-14
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BBA: Third Year Course Structure

Fari

A
LH

A
1

H
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Fifth Semester
Faper Paper Name
£ updie

FOISITT  Inconme §ax
Marketing § ommunication
FOIOSO2T [ atreprencurship & Smadl
Bsimss Samapement
Salew Muanapement
FolosadT  Industnal Helations & | abour
| aws

U ommpans Accomnts

FOlsal  Sumamer Jr..-;mml.: Prospect
Hpair
Frinect Report Presenianion
il Vve- Vi
Twial

Paue 32 uf 48

Marks Credit
(1+E)*
L2854 75) 1
T I025+7%) | 3
D IMN25+75) | 3
|
uu;ijs; 3
D lo25+75) | 3
o257 | 3
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[ 3
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RTETERTTHTETT A P ||l.'|-.*_ll.'|.'| Yo Hhind | Semester! Fifth
Course/ paper-13 (A}
ot boasls [OTERSER ) | i 41|||'~|:E [itle: Ineome |as

Lopmrse olvdimies

Flie o of tlwe cosirse it bl ko ledge, anderstinding about icome Tax pmang the student, The .
sevha i pive detadled ki dedps alssit the suhject mntter by instilling them husic ideas about Income Tax.

[licwideasivie of thie govime will e s Dol

I [ AL il l.||l.n'.||.'|{||;|.' abwi biwomne Lis Axi

For psavicde haowlpdge alwd gross cone amd tasnble incone. Lo give an
oversies b odifTeren desbicngs and exempipne,

Urechis; Compulsory
P, Maiks: 29178 [ Min, Passing Murks;
Lol Mo, of Bectiwes- Tutorinls-Practicnl (in hours per week); L-T-: 2-0-0
1l Tagrins

ekt Bncawne Tax Act. 1961 Basic Cpieps - Ingoms, Agriculiure
| ! !|II-|.'|||II-I!. o] Income, Assessment Yeur, Previous Year, Gross Total Income, Total Income,
Persann, Toax Ewnssons, Tax Aveadonee S
| asls o Charge: Seope of Toll Income, Residence and Tax Linkility, Income which does not
T (Fearmguart of Todul Bacoane

1 I el oF Tncame: lconie from Saluries, Income from House Property. Prodit and Gains of Business
| et Proifession., Cagital ©abies, Lipeoime Trom ather sournes,
|
|

I""I_I-L_U.-'“'-’h'-“" fowt ol Incaame, Set off amd O ar ry forward of losses, deductions (rom E,I'ﬂﬂTl}Tll l-l‘fﬂ:ﬂ'm&. .

Iy F '|r|||||l||.luliml ol goml liscorse amd Tax |iII|PiEil}'.
Sugpested Rendings:
. Mebirra, HLE L Tnecomie Tas aw amd Acoming
L PPrismsl, |||1||+|.“qli, Incnime Tas [aw and Proctice
4 laidea Mabiesh el Shukla 100 lncome Tax Lasw and Praclice
4, Aparwal, BE S Inconie [ax
5 Jdain, RK Icome 1o

Levrns

Tatsd = B
— |

F-i.u.mu-!;-lnd Contminois Evaluaison Methads:
Iri mdddigion fo the thesreticn] inputs the course will be delivered through Assignments, Presentation, Group
Dhiscussions. This will instill in student o sense of decision making and practical leaming.

'!-illtLEu.:-.-.lu::F equivalent online courses: e e _
[Furher  Suppestions.. .., .. T b e A P Lt S T AL - S
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Proyramimie [ lass: egree Year: Third Semester Fifth =
Course/ paper-13 (B)
i owrse Code: FOLO5017 [ ourse Title: Marketing Communication
€ i P GEICOMEs: '
[ hiz aim of the course is o build knowledge, understanding and skills m marketing communication among the
stisdent. The course secks to give desailed knowledge about the subject ‘matter by instilling them basic ideas
abewut IMC and advertising and their role in over all promotion sirategics of the frm. The outcome of the course
will be as follows ;
= Apply an IMC approach in the development of an overal| advertising and promotional plan.
= Enhance creativity. critical thinking and analvtscal ability through developing an integrated marketeng
[T URRTRIY CsH R A L] l:.:il.lrl'Hi“l'l e |
Credis: 3 l':crmi:lulygry_ o ]
Max. Marks: 25475 - Min. Passing Marks: = =
fotal Noi. of Lectures- Tutorsals-Practical (in hours per week): LT-P-20-0
No, of
Limit Topics Lectures
— S R ..
Marketing Communecation: Meaning and its I:I':Ij'l:l:li;!'EE. Imegrated Marketing
Communication (IMC ) concepts and process, IMC promotion Mix, Advertising -
1 Meaning, objectives its role and functions, Classification of advertising. economic, social
\and ethical issues in advertising. DAGMAR approach, STP strategies in 7
advertising, Advertising Agencies, ' _ -
Process in Advertising: Consumer and mental process in buying, AIDA model, Hierarchy |
of effects model, Information processmg model, Advertising Budget ~ Top down and
i Build up gpproach, methods of advertising - Affordable method, arbiteary allocation 7
method, percentage of sales method, competitive parity method, Objective and
|Task method. Rt |
Advertising Creativity: Meaning of creativity, Creative strategy, Craative tactics,
Advertising Appeals, USP theory of creativity, Copywriting: Meaning and Definition of
i1 Copywriting, The Copywriter, Copywriting for Print, Copywriting guidelines, Radio I
| Copywriting, TV Copywriting, Writing for the Web, Tips for writing good web content g
]

Tqy Media Planning and Strategy: Medin Types and their chamcteristics;
Sedting Media objectives, Steps invalved in media planning, |

| Tevaluation of media, media scheduling strategy, Evaluation of advertising cflectiveness - |
need and purpose of evaluation, pre-testing and pos testing techniques, Advertising
esearch, decision arcas in intemational advertising. | o

Sugpested Readings:

1. George E Bekh & Michael A Belch: Advertising and promotion- An integrated Murketing

¢ ommunication Perspective-Molrraw Hill Education ,

3. Chunawala & Sethia : Foundations of Advertising Theory & Practice; Himalaya Publishing House

3, Copley Paul: Marketing Communications Management Concepts & theories, Cases and Practices;
Butierworth Heimemann Publication,

4. Aaker, David A-etal., Advertising Management, PHI, o N B

Evaluation Methods:

Suggested Continuous |
o will be delivered through Assignnvents, Presentation, Group |

iy waddition to the theoretical inpts the cou
\Discussions. This will nstill i student a sensc of decision making and practical leaming.

Eﬂuﬂé}iq:[:qu_i-fujnn_ anleie quur;rs: e ragen e LR

[Further SUgestions: ......ooociomceess -
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Prowramme | Ulass: Degree

, Year: Third ) Semester: Fifih

Course/ paper-14 (B)

Coovirsg U osbe: FOIDEO2T Course Title: Sales management

C nnrse oufcnmes: her —
Vhe asrn of the course §s 1o huikd knowledge. understanding  and skills i =ales manapemeil afkaig the
student The course seeks 1o pive detarbed knowledge about the subject matter by enstalfing them busic adeas
shont sules management. The oatcome of the course will be as follows

I peenvide knowledpe ahout sales personnel and salesmanship

P provide krow ledge about personsl selling and focas light o the different perspectives of managing sales
foree

[ gave an overvicw about importance of sales forde i organuation
Toi pive an iwverview abot concepd of distribution channels

{regdits. 3 Compuisors
lan, Mnrks 75+ 75 S Pussing harks

Podtal %o of Loctures: Tutoerals-Pracocal (i hougs per weeky: L-1-P 200

Unit Fobes Niw, off Leclures
Tkl =50
! Ertrambinctiin fie Sales MMamagement O opeepm b a ciligpiom ol sales function .
1 I__Ih|n.:|_-||u_--u..I i saides mmanggemied peoalions, Funcisons ol
"q:|||."q. [EERLIE g aimd visgr relatnom with othgr cxcouissey
Sabesiminatige Theonws of persotl sellifig. Ty pes of Sailes gaecutives.

11 Ulualitees of sabis giecitnes, Perwal sefbing provess. Showroom &eshibition .

Sl Ulrgancatin dil Helatiwmshep  Pargeose ol salles orgsanssatio 1 pis i

whbes rginietsn  structungs, Sales depustisent evternil rebitions, [ Hatebutive
i et orhielat o |
sabes Fosice Slanageimey  Rewrntmen and seloinm Silos [ ramming I
bR IR I T e R LT
[ Hstiabatisn Setwerk Shamagement Dypes of Marketiog § aginels, Factors
afiectnig the shwiee ol channg [y e oot i bemman and ihat chataolermdics |
& omeept oF phivaecal distrabadiin sk slem : |
supgested Remdings: |
§. U uvdalT ST CatvoiticSales % Lanagement

1%

2. Pradivn, Jakiste Al salesmansiop & Pubhct

3. % A4 hunawalla, Sales Mandgement

suggesied Lonliouitus Eralustion Methods: .
I acddimun to e theoretical inpits the course % I be delivered through Assignments, Presentation. Crroup
[isckisssits, This sl .n_:_.1_|ll H studdeinn 3 serse of decision making and practical learmng.
Suggesicd equivalem online couses —=E = e
Further Sug@cstins
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- S Programine 6l g | Yom e | Nantiealer: Fillh
L Gourne! paper-16 (A) '
Ry | TR BT O R ETT RN | vt @il Bcdastoinl Mo lutioans & Labour Liws
- l'“_lll'-“.' IR T I
ii;d [T womursee wlll lh'ul st anlennndfy awl abevisling i oariowiow ol aabisionl pefutiones 10wl Dl dn mciuiring

by deslpse: anal nitabersbiviabinng o) Baaloistobil 0 tsonen sl € miernl §iies

- b kel o8 Didvstonn | Belinion Branmewank
“'J * Uipeteney oo niderstmmd the spoetaee of inplioges Belatbon wiiliio e peespeciive of finhiantran
P [ Kelatim
- J LI ST bl lsonnt e fewamnd Do ool TR mmimningistiiens L
‘q = Uampeieniey o siterpeetesh andl ngslensesit e |abiomir §iws wiilim oagisiciio
Rk eterey Boovise o) lesebove Pt il € iveviviee rediessal Mecliaiissin
[ I paninning
9 Ureding: 1 {anpibsary
| . v Mo, Marks: 23173 Bliie. Passing Marks
| | _ Pl M, ol Daectiones Duborinls-Practical (o hooes per wieghh 1-T-P 200 |
£ I |
i [T |
b ¥ I mit | Topies ]H':“':“
. "
Tortul=30
| | . .
| = S Industrial Kelations: Kok - Importanee = Trde Uloions - hdustrial
iy, | } disputes and their Resolmtions, | b
] - Participative Management: Struciure - Seope - Uollective Bargaining -
| ‘1 11 Works Committee - Joint Managenient Comicils - Pre-Requisite for 1
-~ | | | suceessful participation - Kole of Governiment in Collective Bargaining,
| - Industrinl unrest: Employee dissatisfaction - Greevanees < Disciplinary
i " 2 Action - Domestic Enguiry - Strikes - lockout - Prevgntion of Strikes -
2 i Luckouts, Discipline: Positive, negative discipling, disciplinary procedure, %
| " Absenteeism, Turnover, Dismissal
" and Dschorpe.
i | Fagtories Act: Meaning, Definition - Welfwre - Safety - Health Measures.
) Workmen's Compensation Act and Intemational Labor Cheganization - 8
I . Iv Kaote and Functicon, General provisions ol Bones Al
'1 - and Cirntuity Agt
Sugpested Readings:
| " 5. Speenivasan M.R - Industrial Relations & Labor legislations.
6. Aswathapps K - Human Besosrce and Personnel Managemien |
| 7. Subba Rao P - Human Resource Management and Industrial Relations.
| . 8. Monoppa - Industriel Relations. 5. 5.0, Srvistavi, Indusrial Relation of Labour Laws

Sugpested Continuous Evaluation Methods

" in addition to the theoretical inputs the course will be delivered through Assignments, Presentation, Group
Discussions. This will instill in student a sense of decision making and proctical leaming. |
Suggested cquivalent onling COUPSER: o, U e W B |
Furher ﬁuppl.":-liwllhi e e s R R e G LR

RV R R R T VU S A
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HBBA: Third Year Courne Btructure

Year sem. Subject M
Vi Loarse A
p 3 s
Paper-1 "
Wl onirse A
Paper-17 "
! R | Lo A
Paper-18 i

3 1
Vi Co-curneular

Bixth Semoentor

Maper Paper Name
Code
Forrendid || Progect Mansgement

iy & Services Tax
ool Auelitimg

Intermational 1 rade

FOIOGOTT | Strategic Management

| rnining & Development

L EDIDG04P ¢ omprehensdve Vivi-Yoce

Tl

Warks 0 redid
inee)*

TR AT :

25075 }

HO0E25+ 75) |
HHH25:75) i

| 12575 | )
| 1K25475) | 3
10 | 2

| ()6} I .3

Hipy 23

AFTER 5L ;{'I-_':‘i!'il-'l'[,l,‘f COMPLETING 3""’-’F;.hH  BACHELOR'S DEGRE F IN BUSINESS
ADMINISTRATION (132 CREDITS )WILL BE AWARDED

o X0 ol 45
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Prisrammme Ulass: Depree

‘n_mr [ el ) Somester; Sixih
Course/ paper-16 (A)

Looprse L oxle .f 010 T
Comrse Dl Prosject Manigement

v e alenmes:

#  Stydents will ke ahl .
. 3 r_l_: ..m i I"I-u;:”"l € 0 bmdeestand the charactenstes of Progest dnd Propeet Managerment Knowledae
3 i will understand the manazenial process sbong with ols & techniguies used in Project
maragement hopowledge - |
o Smdenis will understand e s
3 w '\-J.|1i'|.‘|IJ|lI'||.: anal e forng | y R
_ ; _ E o process in Projeet. They will bz oble to applyPERT
and CUPM method for prosect scheduling . | o
& Students w > i
s will undersiand the perspectives i which apbimuam decisions are 10 he taken incase ol risks with

lanmed activities m project
Credits. 3 .

T T e T 4 ompulsory
lax. Marks: 25-75 . Min. Passing Marks: I
Total %o of Lecqures- Tutoruls-Practical {in hours per week), L-T-P. 200 I
. o | Mo, of
L mit Tupics . Lectures
Total=30

Definitions & Characteristics of Project. Types of I-‘_ruj-l:n;;lﬁﬁhﬁ_ltl:t Life Cycle; Project
i "-h||.'|..1.|._:|:r|'||9rl1 Process. Introduction, Tooks & Techniques of Project Management, L
Project Team and Scope of Project Management, Project Urganization.

Project ldentification & Selection: [dentification. Gieneration of ideas. Approaches
i Project Screening and Selection, Project Ratng Index. Morkel & Demand Amilysis 5
Technigues: Sumves & Trend Projection
_ Methods. Project Rish Management _
Project Costing: Fundamenial components of Project Cost, Types of Costs: Direct,
Indirect. Recurring. Won-Recurring, Fixed, Vanuble, Mormal, Expedite costs. Project
f11 | Financing and Budgeting: Sources of Finance, Social Cost Benefit Analysis (SCBA) )
ofProject, Praject Scheduling and Network Analysis: Steps in Project Scheduling and
s etwork design, Introduction to CPM and PERT, |
sonitoring and Control: Planning- Monitoring and Control Cycle. Project Management
Information System. Milestone Analysis and Tracking Cantl chart. Earned Yalue
Analysis (EV A Planned Value (PV), Earned Value (EV), Cost Vananes (CV ]
, Schedule Variance (SV), Cost performance Index (CF: Sehedule performance Index %
Iv iSP1). Project Termination: Types of Terminations, Project
Termination Process
i,‘auggﬂu‘d Headings:
1. Project Managemenl- A Man
& Sl
3, Project Mansgement e dy
i3, Project- Prepardfin, Appraisal, Budgeting i :
i I-’njjitn:t Mmr:gmger_:t Core Text Book - M K Gopulan (Wiley) ~ - —

averial Approach: Jack B, Meredith Broyhill samuel ). Mantel, Jr {JohnWiles

M Sangiv Marwali- Wk Creamiech) _
mplemennation: Chandr Frisania -1 IhMH)

5. Quantitative Technigues in Mnnugmnﬂlt'i'ﬂ'I'j'ffl'rln-ﬁ_{'l"'h-'.ln
6. Lntreprencurship and Small Business Management MBShukls _

suppested Continuous Evaluation Methods: . . .
Hn Eﬁdrjirilm 1o the thearetical inpuis the course will be delivered through Assignnients. Presentition, Liroup

{Discussiony, Fhis will insull in studend @ setise el dlen e rmg!ning_and_[qm;llcﬂlv:umug. - — |

|"-'r|jggt::«|l:.'d equivilent vnling Girirses:

W




’ Fredramtier Ules e gney Yo Fhnd Nermoster Srxth
¥ —- Course paper-16 (B)
TR el FET ORI T Uoiiree Tothe Cwnals & Servige Tax
I' Lol Sl rTes
ST ST s e e bk Ao bedie and vndersianding abost GR T anions the sudem The
) LT '--...-i".- he e abeibed A bodee abou! Thessabpest raier by pstellimg tham Bisic iileas absou
et (gl PR bl | '::H.‘- o il b ms Tlbiv s
' P onevede ovwbedee about mdinegt tases-Beliwe (ol
) O PRORRRS wewinda S regisrralion anad Jdocamentates pesess wmder ST To
AR ST W Al Ty EneTnptns

L2
] I OO AN vt anvat Tihme of GSTR
: Lredis L iimpulsory
' Vhah Mgk, 2e-"3 Min Piecsimg Marks
I 7 R P awtores Taoruabs- Pracihigal (o hovars per seeds | F-P 3-m-0)
Mol
Uit Tupics Lectures
| Total=30
Imtrodmgmos ;oo s s amera ek OF Inadicect Taves be e G5 1 Tavatmen Poswers oF L nwn &
B R rTme . weswmn o VAT Meansrg Y oarmants and Setbesds; Sapor Lidlecs an the
st of [mdeper Taves oo o GBRTO Ondeview, of AGST @ Bomudiiee o GRT 18G5T. CGST. -
i Tas T & GRT LORT s — = ot
=apph of Goeds 3nd Serices - Detlnition of suppls | Plce of Sepple. Intra-Siate dnd Inter-Shide
sk sl =t MWied aopple . Bingaert and Esport Stgplics oF tonds and demvices Fable 1
Do rmhames sharmed] Time oF seppin M| raned supplies. Zeoo rared supplics, =
i S uamipied pite il & Mol T Fuppiies o ]
Hn_u-..—:u.m an-d Documengation: |41 Regstmaton-Persona [iabie (o
111 = e by B T FT..1..=...|.|:: ol B2 smarnn. I:\L'111p1|l.lrl from R:gtldﬂllun .
— e g i} r }
B oo a—ematem- TEy [pvpice: Bl of Sappls: Receipr Nowcher; Faxmeni Voucher. Refund
T Sse Cepdi Mobe. Returnts GSTR | and GSTR 2. Monthh Duurterls Rerwrm
ST v zemrngedirg of Aling o Raturss - 4|
' rﬁpa.r Ten € redit [Frraduction Concept of Inpar Sem o Dristnbator. Legal Formalities for an 150,
ety -2t Clmming Input Tas Credin for inputs goosds, Claming Inpus Tas Credit for
F‘J_'ll:ll::r: iwf -r &l = st Tan Credie b Be Jab panh dfter generarion =f opfing Chillin
%z Bl Fou o0 Premararan of E<W s Bill Impomant Points for Transporter
af Portzl LI yo ] Eiuessapen 5T S kiha Provider "
I T - " e |
huﬂﬁﬂﬂ Hfﬂdlﬂ_h
1. Ansndsdas Mfabiza %] Low & Frocedore, | axman
¥ hoaads and Sernace Fav Ach .
7 pebevant Cosnds dmel Seru gy | as Mok Wit don dasodtes Bisees oF La T axwian
:; Buk 08 e T e thie Disfitiend oFC hasrered cdoumtants ol Towdia P e orgh
;. Fuk o i st Boentrad Bisard of £ adime and U matiams oo cbecurgh
6, “wiva fas Swwaiales Hﬂll'-' s ] Daniciai
T Slethisds
4 Continuous Eealuation
;:“Wm:m 10 the theoretical inputs the course will be delngred dhrvugh Assigniments, Presentition, Group
watill i student @ sense of decision making and practical keaning |

Discussions. This will &
E:mﬂpd njuu.ldtm asfilimie  ClMirsEy |

Further E-u_‘:,g.nuum
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Course/ paper-17 (A)

_ Cowmrse Code: TOG0Z ) i |-||r-..: [etbe: Auwdeiing

Lirse oulcomes, "'- :

The aim 111. the course is 1o build koo ledge amd understanding sheut Auditing ameng the stadent The
micome of the course will be as follows

Fiv prsy e bisow ledge about Audinmg and its dilferen T

Pt prosade hm“-hlnlpu bt audin pesscedire gid sl of Gmiied CoIrmAR ey

Studengs will el an owerviess alsot L tal il recent frendde i Faliting

Cnpfids L s gl o A
Max. Marks. 25¢75 “in Fawiing Marks

Total Mo, of Lectures- Tutorials-Practical (i hours per week ) L- TP 22020
Unit Tapics ."""T":‘:':;:“'
Introduction: Meaning and obyectives of Auditing, Types of Audn
I Internal Audnt. Audn Programme, Audit Notebook, Routime Checking 6
and Test Checking =
Internal Check Svstem: Internal Control, Audit Procedure: Vouching, =
I o - o
Verification of Assets and Liabilitics
Yudit of Limited Companies: Company Auditer - Appoimntment, !
I Powers, Duties and Labilities, Auditor’s Report and Audn
| (Conttfrontye: . | .
Special Audit Audit of Banking Companies, Audit of Insurance
Companies, Audits of Educational Institutions, Audit of Cooperative
v Societics. Efficiency Audit, Social Audit gic.
Recent trends in Aoditing: Natwre and Sognificance of Cost Awdin, Tax
Apdir, Managerment A udit

Sugpested Readings:
1. Basu B.K. Aninsight with Auditing

2. Gupta Kamal, Contemporary Auditing -

Suggested Continuous Evaluation Methods: .
In sddition to the theoretical inputs the course will be delivered thbouph Assignments, Presentation, Group

Discussions. Thrs will insill in student & sense of decsion making and practical learming

Suggested cauivalent valine coursgs

Further Suggestions
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Programme/Class: Degree Year: Third Semester: Sixth
Course/ paper-17 (B)
Course Code: FOLOG02T : : = -
o i Course Tile: Internationd] Trade 1l

am of the conrse is 1o build knowledge and understanding abowt International Trade among the

stident. The outcome of the course will be as follows

LI

i 4
provide knowledae abour different methods of iermafional irade
To provide knowledae about miermmional economic instituthons

L] S.[Udl'."“tﬂ A1 III Bﬂt W DoV e, ;I.hl'llﬁ Iﬂdi‘.ﬂ ’;;1r|-_'i|g|1 |r_5||:|:: H“d Il'll.'llﬂ-ﬁ trﬂjE‘ Flﬂlli:j.
Credits: 1 Compulsory
Max. Marks: 215475 | Min. Passing Marks:
_II.'I'IE'II Moy of Lectures-Toitorals-Practical (in hours per week) L-T-P: 2-0-0
Uit Topics Hn._::ml.utlm
Introduction: Basics of international trade, intemational trade theories,
I drivers of intemational trade, restraining forces. recent trends in world 6
- Trade. N B |
" Foreign trade: Foreign rade & economic growth, halance of trade, =
halance of payments, free trade, forms and restrictions '
|International economic institutions: IME, World Bank, WTCO {in
i [brief), Regional economic groupings - NAFTA, EU, ASEAN, 7
_ SAARC. R
!Imd:a‘s foreign trade; Recent trends in India’s foreign trade.
- lmstitutional infrastructure for export promotion in India, projects & -

iwonsultancy exports. Trade Policy: India’s Trade policy, export
assistance, marketing plan for expors. ,

ugpested Readings:
g. Varshney & H-hgsmm]}-a. lnternational Marketing
Suggested Contineous Evaluation Methods: ; : _
IIn addition to the theoretical inputs the course will be delivered through Assignments. Presentation. Group
Discussions. This will instill in student a sense of decision making and practical learming,
Suppested equivalent online courses:
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Irogrammw /U lass, Degree | Yenr Third Semester: Sixth
Course/ paper-18 (A)
Conipse Code FRINMTT {onarse Title: Surategic Managemend
£ it onilenimes;
[l e ool U comrsg i 1o bntlid ko Bedige amd imderstancnge about Strategic Manageirient among the

stibent. Phe midcome of the comrse will be as follows

o lovibewelop lenrming omd anabstical skabls amomg thie stndents 1o ankve business prizhlems and provvide
aitegie soluliogs '

o Tl comrse anmes 10 aequanmd the students with natire, seope anil dimensirins of Busipess Policy and
Strabegy Monagement Proacss

Lredis | [ ompubsory
Bas, Wiprks: 25075 | Min. Passing Marks:
Lotal Mo of Lectures- Ditorials-Proctcal (i hours per week ) L-T-F 100

5 Mo ol Leciures
Uit Topics Totalk=30
What is Stratey” What arc Strategic livlent; Mission; Ofjectives and |
[ Cralss Policies; Program, Budget: Process of strilegic managerment, fi
Lavels of hrl'nl!t'[!'.
']..1.,nn|ung sirsee allernatives of busmess, I-mm;mnm'ﬂal walsal
[neernal enyironment:; Key Success Factors; Role of Resources,
1 {Capabilities and Core Competencies; Competitive Advantage o | i
{Competitive Strategies: ¥ RIO Model, Extemal envircamental |
Annbyzis - PESTEL
-Lihn.:..-[ﬂ of Walue Chain, SWOT Analysis; Tools and T l:l.hll:rl]l-tt'i- es for
Srraegic Analysis - TOWS Marrix: Generic Strategies, Competitive
Stratepics - Porter's 3 Forces Model: The Experience Curve, Grand
Stratess. BOG Marris. Functional Strategies, Global entry sirategies
Cirganization Structure: Resoaree Allocation: Projects and Procedural
iwsues, Infegration of Functional Plans, Leadership and corporate
i culture: Evaluation md Control: Organizational Systems and |
Techniques of Strategic Evalsation and Control of Performnnce and |
Feedback
supgested Remdings:
v | awrence. B Jnuch amd Willim F. Gileck; Stratenic Management and Business Policy, - MeGiraw — Hill
R, Wheelen & Hunger, Concepts m Strategic Management and Business Folicy, 127 edinson, Pearson
|- drian
9, Raemi, Arhar, | 2008) Stitegic Munagement and Business Policy, 3rd Editon, MeGraw Hill Education,
P K Sreivasan, Srwtegie Manmpenbeis thie lindion coext, Prenuoe Hall of India
1L LN Prasad Sinalepac hlmi:mﬂlllunl Sttt hand
Saijggested Continusas Eyaliitie % I 1 BT B
o alditiin b the theorctical mpuits i coarse will be delivered through ‘Laz-lgmru:llh Presemtatioi, Lirpup
Uniscusssons s will fistall e stoiben G semse ol decesion I‘?II..I.LIII,‘I‘:, el |'l"h|.u.'|l 1 .l.r||||r||.1
Suggested cgunabem ol courses

i

Furtber Sugpssisms
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Programt mie 5 i ;
rogramme L lass” Degres Year Third Lemesler Sixth

Course’ paper-18 (B)

Covurse U ode: FOINAOLT Coarse Title: Training and Development

L ourse ouicomes;

ki The fiekd of I:‘|ill'-'ll1l!.' and D |,'||'-|l|11:||1 and o5 rode in optimerng puanthHunl:
o Applyving theoretical concepts and models 1o raming design
*  [Desgming iraning intery entions wsing o s ariets of methodologies.
o Evalumatmg the effectivences of maming & development interventions
*  Asscssang whether trammg & develppmient is a viahle career oplion
Lredis ¢ - [ smpuleory
San, Warks 25474 Min, Passing Marks
Total Mo of | ectwres-Tutorials-Practical (in hoors per weeky L-T-F2 2-0-0
No. of Lectures
Lmit Tapics Total=30
Tmtroducton: L oncepts and Rationale of Training and Development. . =
i Difference between Training. Development & Education, overview of T

traiming and development systems; organizing training depanment.
iraining and des¢loprent policies; Requisites of Effective Training.
Iramning Needs Assezsment (TRA): Meaning of TH A, Purposs and
1] Wethods of TS A, the Meed Assessment Process - Organizational
Spalvsis, Person Analysis, Task Analysis, Output of TNA. Leaming
Theones _— o o
Designing. Conducting & Evaluation of Training Program: Avrcas of
sramming, Types of training. System’s Approach to Training, Training
Methods. Designing & training program, contents & scheduling. stucly
" material_ selecting a trainer, deciding method of rajning, Types of
Teaching Aids in Training. Training Evaluaion & Methods of
Training Evalustion. Training Effectiveness Models - Kirkpatrick
Muodel of Training Effectiveness, CIRO Muadel —_
F xecutive Development: Importance of Executive Development,
Steps in the organization of 3 management Development Program/
I Exceutive Development Program, Methods' Technigues of 5
Management Development Program, Special Issues in Traming &
Development - Legal lssues, Cross Cultural Preparation, Managing
Waorkforce Diversity, Sensitivity Training, Succession Planning. ,
suppesiod Headings: .
12. Woe, Raymond A, and Amitzbh Deo Kodwani, Emplovee Traming and Development, Tata MiCiraw Hill,
Sih Edition. 2002,
13, Fan VSP, Human Resourse Management, Excel Books Publication, 3rd Editson. 2013,
14, Rolf, P, and Udai Pareck. Training for Devebopment, Sage Publications Py Lid.
15, fack J. Phillips. Hand book of Training Evahiation and Measurensent Methaods, Routledge.
T, Dayal, lshwar. Manogeimeni Travinbing in Oranisations, Prentice Hal
"idli{,;’!t'llﬂ'd {omtimsots Fyaluaiin Mbcthosls: ) ,
I addition 14 Uie theoretical inputs the course wall be delivered through Assignments, Presentation, aml
Ciroup [discusseans. This sl sl in stutent a sense of decision making and practical karing.
ucsted equivabent onlinge COURES: e S A b AR S T i
[Further Suppestionee ..o e BT AT

-
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