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Structure of Syllabus
Program: M. Com Subject: COMMERCE
Evaluation
Course Codo Course Title Cradits| T/P | CE | ETE
A | B C ] E F G
SEMESTER | {YEAR 1)
CON0T0IT CORE Statistical Analysis 5 T 25 75
CON0702T CORE Hurnan Resource Managoment 5 T 5 75
€0107037 CORE Organizational Bahavior 5 T %5 | 75
C00704T Digital Marketing and E-Commerce 5 T 25 | 75
FIRST ELECTIVE
COMTOST | (5elect amy one) | Advertising and Sates Management 5 T i 75
CO07067 | SECOND ELECTIVE | Froject Presentation on Digital Marketing 5 P | s0 | s
(Select any ane) | and E-Commerce
ColomTe Project Htlmﬂalh:nmﬂ-ﬂnﬂlﬂr‘ and Sales] | P 50 50
Management
SEMESTER 1l (YEAR I]
COL0B0AT conE Business Research Methodalogy 5 T 51 %
COLOBOZT CORE ﬂmmifwmmlulﬂﬁs[nn: & T 25 75
CO10803T CORE Marketing Management 5 T 25 | 75
COL0804T| GENERIC THIRD | Advanced Corporate Accounting and 5 T | 5] 75
— ELECTIVE. | Mepanting
| tolosost| (Selectany one) Managermant of small Busings; s T =5
= -'I.': r_:|; i ,ﬂﬂ:l'm h"m"hﬂmmnuni .ru g
]
| Feporting of any Company or MSME/ 0 0
Industry
| Fisld Visity industriai Training/ Practical z
Work with o Professional Persan, e 50 1 so
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SEMESTER 111 (YEAR H)

£0109017 CORE Financial Management g 2 | 75 |
COio902T CORE Entrepreneurship Develapment ] 25 75 |
CO10903T CORE Strategic Management 5 75 7
€010904T | FIFIFTHELECTIVE | Security Analysis and Portfalic Management 5 75 | ;
(Select any one)
._EII:I:I.I:IB'I:IBT International Marketing 5 25 m o
CO10905p | SIXTHELECTIVE | project Presentation on SPSS/ MS Excel/ R 5 50 | s
[Selectany one) | spudio/ lamowi/ Any Other Software wsed in
Business Research |
Co10907p Project Presentation on any Topic Related ta 5 50 50
Business
SEMESTER IV [YEAR 11 "]
ColiooaT CORE Project Mansgement and Flanning 5 5 75
COi1002T CORE Managerial Ecanamics g 25 75
CO11003T [ SEVENTH ELECTIVE | Indian Financial System and Financial
Se 5 25 75
(Select any one)
Co12004T Custamer Relationship Management 5 5 75
RESEARCH
Co11005pP PROUECTS
DissERTATIQN | Malor Research Praject/ Dissertation 0 S| so

e w
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Programmef Class: M. Com. | vearl | Semester: | ==
; - Commarce
Course Code: CO0701T | Course Title: Statisthcal Analysls

Course Dulcomes: The olyjoctive of the course Is (o enable the students to enderstand the basic eancepts of
stellstical tools and technigues and to develop In them the abllity to apply these tooks and technigues fgr

SEMESTCR YCARI

decislon making and also 1o wark as good rescarcher,

iirigerial
Crodit; 5 s o Core Compulsary
Max, Marks: 25475 Min, Passing Marks: 33
Uilts. ' Toplcs
1 | Probabslity: Basic Concepts and its Types, Probability Rules, Probability under conditions of statistical |
imdepondence  and - statistical dependence, Bayes' Theorem, Mathematical Expectations,
Theosetical Froguency Distributions: Binomilal, Poisson and Normal Distributions, Choosing the
correct Probability Distribastion,
_______ Univistiate, Bivariate and Multivariate Analysis {Concept Only)
| Hegression Analysia: Slmﬁq and MultipleLinear Regression (Only in Individual Serles)
Association of Attributes: Class Frequencles, Consistency of Data, Assoclation between Attributes;
Chi-Souare Tost,
3 sampling and Sampling Distributions: Introduction to Sampling and Basic Concepts for Hypotheasiz
Testing, Procedure and Estimation of Parameter, Testing of Hypothesis and Estimation of
Parameter for Laspe Samples {Variabbes anly),
i Tasting of Hypothesis and Estimation of Parameter far Small Samples [Variables) with Student's
_I-__il.?lt.. F-test, Analysis of Variance (ANDWVA) Test,
5 Nonparametric or Distribution-froe Tests: Mann- Whitney U test and Krusksl Wallis H Test.
L Statistical Quality Contral: Concept, Contral Charts; Mean, Standard Devistion and Range Chart,
Suggested Readings -

* Clarks and Jorden: Intreduction to Business and Economies,
Cachran, W.G.: Sampling Technigues.

Croxton and Cowden: Applied General Statistics.

Efthance, D.M.: Fundamentals of Statistics.

Gupta, 5P Statistical Methods,

Gupts, OM.; Statistles.

lean, D. Gibbaons: Non-paramaetric Statistical inference.
Karmel, P.H.: Applied Statistics for Economics. R |
Levin, Richard I: Statistics for Management.

Magar, IL.M.: Sankhyoki Ke Moal Tatva,

Sancheti and Kapoor: Statistical Methads.

g
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Programme/ Class: M. Com. | Year: i | Sameiten |
Commarce —

s COI0T02T Course Title: Human Resouwrce Manage :
E:r:::g:t:nﬁ:i: The objective of 'lche coursa is to develop in the student's broad P’-’"'F""'“"‘: on themes and
issues of human resource management song with their relevance and application in the Indian prospective.
The course also alms te develop refevant skills required to handle HR refated issues.

Credit: § Core Compulsory _

| Max, Marks: 25+75 Min, Passing Marks: 33

Linlis Topics

1 Owendpw of HAM: HRM Concept, evolution, objectives, scope, importance, prindples and
functions; Role of HR manager; Human Resource Planning — Meaning and definition, objectives,
process, forecasting; Job analysis; Job Description and Job Specification; Recruitment — Meaning
snddefinition, sources, process; Employer Branding Salection — Meaning and definition, Process,
Induction.

2 Tralning and Development: Meaning and Definition, Objectives and Needs, Process and Mnm:!ul.; of
Training, Evaluation of Training Programmes; Performance Manegement — Concept and Definition,
Methods, Rating Errors, Competency Management.

3 Empioyee Relations: Grievance — Causes of Grigvances, Grievance Procedure, Steps in handling
grievances, Directive principles of handling grievances, |deal grievance procedure; Discipline—
Objects, Types of disciplines, Principles of maintaining discipline, Causes of iIndiscipline,
suggestions for effective discipline, Disciplinary action, Elements and principles of dizciplinary
action process; Collective Bargaining- Concept, Goals of management and unions In eollective
bargalning.

4 Employee integration and Separation: Promotion, Job Analysis and Design, Job Enrichment, lab
Enlargement, Labour Turnover, Absenteeism, Voluntary Retirement, Superannuation, Lay-off,
Retrenchment, Dismissal, Discharge.

5 Ethical bssues in HRM: Nature #nd Need, HR Ethical ssues, Challenges of HRM, International
Human Resource Management, Managing International HR activities.

Suggested Readings —

* Shukla, ALK Human Resource Management, New Roval Book Co., Lucknow.

*  Verma, R.8.5.: Menav Sansadhan va Prabandh Ki Rooprekha, New Royal
BookCo., Lucknow,

* Tripathi, P.C.: Personnel Management and industrial Relations, Sultan Chand &
Co., New Delhi,

* Gomez-Mefia, Louls R, D.B. Balkin and AL Cardy: Managing Human
Resources, Prentice Hall, New Tarsey, e

* DECenzo, David A, & Stephen P. Robbins: Human Resouroe Mlh-.itl;nenl,.lnhn
Wiley& Sons, New Delhi,

* lan, Beardwell and Len Holden: Human Resource Management, MacMillan,
NowDelhi,

* Dessler, Gary: Human Resource Management, Prentice Hall of India, Mew Delhi.

®  Saiyadain Mirza 5.; Human Resource Management, Diwiveds, R.5: Rai &
. Ltd., Mew Dalki, Sl

. m:ﬂ. T.N.: Human Resource Management, Dhanpat Ral & Co. Pvt. Ltd,, Now

*  Dwivedi, B.5.: Managing Human Resources, Personnel Management in indian
Enterprises, Galgotia Publishing Company, New Defhi.
* Dowling, Peter 1., D.E. Walch and A5, Schuller: International Human Resource

Management: Managing Pecple in Multiple Context,
Publishing, Cineinnati. e .

= Sharma and Surana: Sevivargiva Prabandh evam Awdyogik Sambandh {in Hindij,

%M’"f%& mﬁ?@&%;
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Frogramee Cass: WL Com, B Year! | _ Semester| )
: = Commerce — =
'_Ewwi:m EOAETRIT Courye Tithe n:twamrhh::‘rggr

Conrse DUBoOmES: ~ ¢ SOECT Ve o 152 SouTSE 5 50 make Toe studenty miar with the BAsics f organzatonal
SRR 2 Ik TR LoAraytingd 1R eaertane of frouss and leadenhip f18. The fourse sha semg 1o
SISO 1 TR 0T The 35S 1 v ) bokiness hause mane ¢ffiently A 2 $tuabion of stredy

a3 Core Compuliory N
My, Migrie: 2373 Min. Passing Maria: 33

—— Tepics S—
] Lhapmmy CRaTpotasuTs, Key elemerds and evalution of Organitatonal 3ehaviour (D8], Resesrch

a Orparzrtiongl Bahavisun Baiagicy! Foundations of Behavicur, Tronds and Changes in OB,
Sabalization ana Diture,
=Sniogl Dimgegion of 08 Mathes and Behaviaur; Fersonality and Behavipur; Perception and
Senm oo Lagteing 308 Seanvisur Theories of Mothation: Evpectanty Theory, Equity Theory,
Agmismagenges Thassy Ead] Theens: Jon Btress: Meaning and Sources; Sthed moderators:
Corsecwaoes and Wanapamant of Stress,
3 Ermomy 350 LasSesm Mesning ans cppifoation of group, Group member ressures, Group
STt EToUs SENEENVERSSE, Cormimesy, Nature and funstions: Advantages and disadvaniapes,
Solizatmay for aSami i |agsamgnie: Llasning and ralas v arpanization, Majer agproaches,
Leazargms poyisy Digrmmiss masages Wasapar p=d Laaser, Theorisy: Ohis and Mizhigan studies,
EaciyT § ontngenoy madel FativGoa] Seany.
< Soalt FNiTSats oot Fowen: Meanlg Fouroed ang Bases, Impression Maragement: Defensive
Eammitu s Contioe Nansinp, NEeture, 5:.—:;: and Typeis Effect of Inter-Group conflics handling
#0S Ressiciio rewenting and stimulating confikst. |
3 CrgEnzEtoral Cotone: Inraductian, Temsnty of Cultore, Fonclions of Organizational Culture,
Wamas g Orgerioationa] Cultume; Orgentzational Cubura and Eihicy; Drganizational change: Farces
for Samgs, clanned change; Reidtante 12 change: Approaches fo Wanaging Organizasional
CEnse. SrEyrsations] charse Inlndian Buvinestes,
Sappested Readings -
¢ Fraszs [N Drpeiearess] Bengdsor, Sulian Chand & Sons, 20109, |
s Grifn, AW, FRITps, LML & Gully, .M. Managing Feople and Organirations, Cengage
Lexmsng. 20I6.
¢ Agragl PG B Mathur, Ashish: Organizational Behaviour, Pragati Prakashan,
hiEeru.
»  Luthans, Fredi Crganisational Behaviour,
s Davis Keih Human Bahevioos 7t Work,
o Smpgoll RL:Hens Bogk ot Leadership,

= Fetsey, Paul and Blanchard, KH.: Management of EM';.IHI!-‘:IHI:HI] Behaviour,
*  Korrean, aaranam, A Organlsarioaal Behgvicur,

Seniss #nd Thomas (ed): Management of Change and Confliets,”

Drucxer, Peter, Pt The Effective Executive, T

Dz, MLL Dashora: Sangthen Siddhant evamVyavahar [Hindi).

Dr. P.C. Jain: Sangathanatmak Wavahar (Hindi).

K Aswathappa: '-'n:-iﬂu-l Behaviour.

Lh’lﬂnm-ﬂﬂ.!ﬁm M#Mam;m:ntlndm nisational
Ea na

. Ei!u:lht hMunagement Concepts and Crganisstional Behaviour,

(]
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Programmef Clasa: M. Com. Year: | Semester | —
) Commerce 1
Course Code: CO10704T Course Title: Digital Marketing and E-Commerce

Course Outtomes: The courte 3 ms 1o helo students understand cgtal and social meda maruebng practces to
acauTe 303 erhance customer engagement. Students wil Be atie 1o cevelop latest 83l practices for manieteg

b e e gLy

Credit: 5 Elective
Max. Marks: 25+75 Ntin. Passing Marks: 33
Units Topics :
1 Marieting Strategies for The Digital World: Imroduction, Meaning & Definition, History,
Objectives. Features, Scope. Benefits and Problems. Digital Marketing V. S Real Marketing.
1 Sas3l Meda Markerng: Introduction to Blogging Impertance of Hegging in Marketng

Intredection to Facebook Twitter, Gosgle, Unkedin, YouTube, Instagmam and Pintarest - theer
shan=el advertising and campaigns: Concept of Duplicate Content and Canonica! Tag, Links of Sags
2t Different Related Peges and Communides

3 User's Engagement: Use of Different Sit2s. Tools to Increasa Views and Engage Ausfience: Search
Emzing Dptimization [SE0] — Contents, Tools & Optimization, Content Management; Pad Inciusson,
Tyvoes OF Cookies, Imoamance of Cooides In improving Custemer Experfence, Customer
Raly¥pnship Management (CRAT) In Onling Marketing

4 Digita! Tranformation Framework, Disadvantzges and Precautions in Onling Marketing, Future
Trends, AFiates Mariefng — Concept. Ovenview of Global E-Marksting lssves; Consumer
Sahaviour Online, Segmeniation, Targeting. Diferemiztion, Positoning Strategies, Cnline
Markeling Ressarch Tooss,

5 Dafining E-Commarze, The Development of E-=Commerce, E=Commerce Markating E-Commerce |
Legzl Considerations, and Customer Service Expectations of The E-Commerce Experisnce.

p— o

Sugzesied Readings - . Y
* Understanding Digita) Markating (2nd ed.). Kogan Page Publishers. |
= Digital Marketing: Frategy, Implementation and Fractice, Chaffey D, Els-Chaowick, 3th
Edizion, F., Fearson.
= EMarketing - The essential guide to online marketing, RobStokes, Flat world knowledge. [
s Moutsy Malii: Intermat Mareting, Owford Univarsity Fress India
s Vansana, Ahuia: Digiral Marketing, Oxford University Press india {November, 2015).
s Tracy L Tuten and Michael R, Solomon: Socal Media Marketing [Sage Publication],

Eoanrad with Camicenrsn



I '_ Programme/ Clags: M. Com, | Year | [~ _ Semaiter; | == _'
i Commeres N 3
[ | Courge Code: CO1OTOST Caurse Title: Advertising and Sales Management

Course Dutcames: To develop an in- depth understanding of the madern eoncepts and latest techniques of
I adverising and personal selling and sales force managerment which constitute a fao-grasdng are ol marketing

|
B e S |

I Credit: 5 Elective
Max. Marks: 25475 Min, Passing Mlarks: 33 |
' Units | Topics ]
1 Communication Basic: Communication and marketing , communication PrOcess, communlieation |
. fesponse, hierarchy models, Cognitive processing of eommunication, EKB Model, Mariprg
i Communication mix, Integrated marketing communication and Intraduction, adwvertising — s
importance and nature, advertising and publicity, Advertising Management process, advertizing
j objective, DAGMAR Agproach, determination of target audience and positioning, sdvertising budget-
Factors influencing budget decision snd methods. =
| 2 Advertizing Message and Media Decision- Creativity and Advertising; creative process, creative

appeals and execution styles, developing advertising copy for print ad- headline, body copy, logo,
i ltustration and leyout.

Media Decision- Types of media, advertising through internet and Interactive media, developing media
j plan, media selection and scheduling. i

] Advertising in India: Social and regulatory aspects of advertising in India, Recent developments ang
_iswues in advertising,
4 Fundamentals of Persanal Selling: Nature and impartance of seffing, Types of selling, persanal selling,

salesmanship and salps managemant, process of efective selling, sales management Process,

enviranmental factors impacting selling, Managing ethics in selling environment, Rals of persomnal

i sedling in customer relationship management.

5 Sales Foree Management: Recruitment and selection, Training and cevelopment- Objectives,
techniques and evaluation, sales persons compensation and techniques- Straight Salary, Straight

cornmission, 5ales contexts, Reward and Expense account, mativating and supervising sabes perzonngl,

Evaluation and control of the sales effort- Evaluation of sales personnel performance, sales and cost

Suggesied Readings —

*  Aaker, David A, Rajeev Batra and John G, Mayers, Advertising Management, Prentice Hall of India.

= Belch, George and Michael, Adveriising and Promition: An Intégrated Marketing Communicationg
Parspective, McGraw Hill Education,

= Sharma, Kavita, Admlslng.-ﬂawqiml Decishon Making. Takmann,

= Hair, Sales Management, Cengage Leaming. *4mp n'a

Boarred with CamSoenre



Programme/ Class: M. Com. | Year:| T Sememert
S mmm - — - —
_Course Code: CO1070GP | Course Title: Project Presentation on Digital Marketing and E-Commerce

Course Outcomes: This course will help students to understand Digital Marketing and E-Commeree, Students wl be |
able to understand usage, latest tronds and future devebopment of Digital Marketing and E-Commerca. It will halg
thiem to become entrepreneur as well,

Creddin: 5 ' Froject Fresentation: Elective
M, Marks: 50+50 Min. Passing Marks: 33 =
Programme, Class: M. Com. [ Year: | | Semester: |
Commerce
Course Code: COL0707P Course Title: Project Presentation on Advertising and Sales Management

Course Outcomas: This course will help students to understand Advertizsing and SalerManagement, Students will be
able to understand how they can use advertising and manage sales when they become an entrepreneur,

Crodit: 5 Project Presentation: Elactive

Blax. Marks: 50450 Min. Passing Marks; 33

i
2 s G
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Programmie Class: M, Conn, | Weari | | Semoster: Il

Cimnoron
Conirse Code: COLDBDNT l Comirsar Tk Muislvmss Besmih Mrlllh._ldn'flﬂt
Covirvn Dubeowas: This cotiie |y te=bgiveal Bee elewelinge v aleeqinly hllnlﬂl'llm' il s Ir||""|l|||'|'j|p|“ agipiragLiEe Tur
Comshin g bushivess resmardhe Ther commse el o vedosss ol Do s bondile mietlsods aml fis sjmelicaiion 1u ihe
biisliioss b paoross, iata Aebimgmai ablown, amvalysds gminl oot oo ol B eesenn b o pob (sl ten aned riral) fuw

ki Lo dieislons,

Croiliny & Carris Cinipiilaeiny
Mas, Marks: 25175 Ml Prasading MG liss 00
Linbis Tigecs

I remdpeibor s Heseane s Mg Climacterbstios, Olijealives, Tyjaes, Metlods, Sigadlicance,
Frowess, Aggprasad hes, Coiterb ol Good Beseard b Uihics i Besearch, Mhaglaslsm, =~

F Heseareh Prodsdem: Seleotiog o Togle G esaaraly, Comipeents & Soueces of eesarch Prolilony;
el el DRteratanne Newd, Porgose, eseand Gap eonifieathong St on to Ressa Inlgn-
Pypes B Ui of Meesisanel Desdgns, Pasabumes of Goodl Bosioanels Ihenlpm, Qliraritltathie cned Missd
Bassaraani | Do g Vot bbilbis 0 Hessan i Bl dioan, Maanbng Tygaes, iy
i Dt Colleethon andd IMoomalog - Sources of s, Primany sl Secondary Sources, Gusiitative snd
Al e bver it husils of Baba Collisct o Constine Vg & Inwestlorsdre; Talwilation, Ceiting, Coding,
Clisdleation of Dt Data Preseatotlon - Geagbical Regeessalationg, Scales of Plisasuirirmient;

- Tygnt=s il [k M|~.:'.u||l|rlll|!.1. Srale Bellalibling ansl Willelty Bliminliip, T'i']ll_.'h danil Nowel. 3

| Convpepls ol Popuilatlon; btraaluction o Sattpliing: Sanapalsy,  Soangaliig ]'nmi.i-l,_sﬁmpung !'rrdr__
SomiplerSlaey, CluaractedIstles of o gossl sapglis; Bygees o Samnplingg - Probsabiling amd Nunparobability,
Sarnple wls Cosisusg Giskiilvictlsn T HygradBinsds- Mo g, Comgapib & Types, Type | oo Ty 0l
Froors, Leved of Slgollicance; Tistling of Wypothesls; Deseriptbes vs nfenstial Analysls, Overvicw

of Parametnle sl Mon-Paramel e Tesds,

-1 Theporl Wiktlng = Types ol Hl‘iHJ'II.'H; l:!..;|:,-|;|i:|'.,-.r, ur'.1 ol |L'-j:;ur|__, !'4_1|;|||-|...ﬁ_.-,r anil mhu““plm
Lhisidesrstammdlng P lereno Managumnt Soltwire, :
Suggrested Hemblngs - ==

e - Sk, Babidin, Carr and Grlifin, Business Resgarch Miethods, Congage Lerning,

e Kotharl. CR, Metodogy of Bescarch, Vikas Peliishing Hotise,

= KJ Sharmi, Research Methodology, Natlonal Pulslisters, Salpr,

«  Wilkison & Bhandarkar, Methodology amd Teehnlepees af Soxlal Research,

& Comapior DI s 15, Selilnelier, Business Besearch Matlvacls, Tata BcGraw Hill,

* LK Sachdeva, Dusiness Research Mathadalogy, r

= Willlan Emory, Duslness Research Motlsods, - ke

*  DOr. QR Kelshnaswaml, “Business fesearch Metlod®, Ilgl:r'!jal,ijr."l;P'tﬁII:I'lInr; House, 2020,
Bbtamlaal, g AL

*  Krishnaswamy O.R, Methodology of Reseasch in Soclal Sﬁqnlczv,:,'-i:ih-ﬂﬂq Fublishing House.

75} }vﬁ;ﬂ' @»L" :

e
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Camurss Conla: €0 1000 | onsiwnn Dvber b ssirait gy Drae Kmnaggen bl Dot Biboats
Compnn Ehslonivmnnt Bliv dilifosi Db ol D peidide Is 1o bageests L wliplonts D Dlee agajdicd e @ ol aeepitiog ane
uliedi Pun donialabon Whvnns Sap mvioibysis pipill iime 0w ai ot g Dilararadinn Dee cles Bieee ki, Tl ados o th enirse iy be
el Whie alidivg ool Dao dpumiiamioins 1 o dpigg ol fos 0w Bivisiviens dme isines alui,

Promgravimmf { lmvi B § e,

Craalil: % Cawtm Capngrlenry

PMlas, Wl lows %0 0% I, Passing BMagks: 972

_Unis | Tergrbes VAR ]
1 Flliiagieiiieid Ao v saidpilige Dlaboerem arel | vieg Heaas; |l bl wfs Bsapemmient Sconoeting, Gt s

Pelivamagginpninnil Ao vaniiliney Pesle ol Pasaggminial Aeeeinfanl, Cosl Copeepis and ©lassilicat o,
Aot Dy Tedsms Dl dishiig  Faipie el st s, §insmgdrip ©eestiingg Agapioniar bees - —
2 Wtk bl aviatd fbiseal gt ivin 0 eedliaggs @ vinid angel, © esrguan snimn) Appalicalbans ol Varlabibe Cosbing:
Prompratativen ol Bieispe *catepimetsg ©ost el Pl (£ Analgsis Contrilaition Marging
Tirseale | wesi el Bl Wlinss (90900 Aol ks _ e
1 Avvalrstiagg D al shabisimeiil, abiee Arial s, O Lassifieat i of Matio, Proditaldling Ratis, Tiroeoor Rati,
Firvswt g pubtioats posbive mined e e 0 b, Aeldanibonigie 0ol Ieabins amabpsds, | lrnitatioan of Acceanting tation,

a Pawdigestimig Hastvine il 1 ams Vieens; Dygos of Budgers — Pasctional, Master; §leed versus Feesiblo

Pasedigosting; “Sambearel Cansbiogy Coineanel] Aeldonl g Fygers ol Sbanclasels; Marlanoe Analpsds =

Pidietbals, Lirlaavin, CngoaDiesarks; Maigesdl ses o vadlanes,

5 Pees pienvest bbb’y Foravimna sy miad Dalislvinial Poslsainant s easierent: Mraning and Charscteristics

Gf Haragatndbiflliy Accommting Bespomsilalily Comtors - Cost Genter, events Centre, Polit Centre,

Imvestiimnl Contrey Hesporsldliy Feroianes et Divisealisatinn- Adlvantiges ol

N Iiisiidariiages,

Supgestad il ’

= Dipta, LD Accedativg Tor Matisgslal Daclsions, Sabbiya filavan Pubdications sgra,

o Lawrabiar Lal; Salvan el LA iisit AEEerinbbngs, P, Probbmns & Cases, S Chand & Co.,
Flavws [amlbil, Aain,

w  [ihar, B Cemb Anoramiiing: IAotiwels w il

= At dicerifa, Aehish F.g Prinehdes aod Praeie ol o) Actasunting, Wheeler Pubilivhing,
Higd el

w o irasarl, ILF,: F"l'|rll'||rfl‘"q ati] Iwad g aof sl ,ﬁ”rmﬂm‘:.

o fani VL, Vashieditly, €000 Gt Accamding, Sillan Cland & Feratih, Mo Dol
o Sy baterial ol AL '

*  Pandey, LI Bariagemmst Accountiog,

Ftaretia, L2 Al it A emanbaiey,

Cariorl, BLIA,; FAwinais farsind ALEL g

Flgsiti il badra; bliarvgrerg et ALt tiniit g,

“hiain, 1L, and Gugta, F.0.: BMamagarms Al g,

Ariinn, W Wasagmrrscd Adaiantiog,

-
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Programme/ Class: M. Com, | Year: | [ Semester: i
Comimante
Course Code; CO10803T [ Course Title: Marketing Management

Course Outcomes: The objective of the course Is to enable the students to understand basic concepts and
principles of marketing and to develop their conceptual and analytical skills required 1o manage marketing
operations of @ business enterprise efficiently.

Credit: 5 Eora Compulsory
Max. Marks: 25+75 Miln. Passing harks: 33
Units Topics
1 Intreduction: Concept, Nature, Scope and Importance of Marketing, Functions of Marketing

Evaluation of Modern Marketing Concept; Holistic Marketing Concepts: Selling vs Marketing;
Marketing Mix; Market Analysis and Selection: Marketing Environment — mocro and micro
components and their impact on marketing decisions; Market segmentation and positioning;
Buyer behaviour; Consurmer vi Organizational Buyers; Consumar Decishon Making Process.

z Product Decisions: Concept of a product; Classification of products; Layers of products; Major
product decisions; Product line and Product Mix; Branding; Packaging and labeliing; Product-life-
cyche-strategic implications; New product development and Consumer adeption process.
Pricing Decisions: Factors affecting price determination; Pricing policles and strategies; Ethical
issues in product and pricing decisions, '

HLHLLLOLLULVVCVEVE VL U U

3 Distribution Decisions; Channels of distributlon = Concept and importancs; Distribution middiemen
and their functions; Selection, metivation and perfermance appralsal of distribution middlemen;
Channel Management Desision: Ethical ssues In distribution decisions; Retailing and wholesaling:
Retail thearies: Retalling strategles; Non-store retailing; Nature and importance of wholesaling;
Types of wholesalers; Develapments in rétalling and wholesaling in fndian perspeciing.

4 Promotion Declslons; Communication process; Promotion mix-dvértising, personal selfing, safes
promotion, publicity and public relations; Determining advertising budget; Copy designing and its
EﬂiﬂE_Mldii selection; Advertizing effectivensss; Sales promotion=tools and technigues.

DO

X

5 Issuwes and Developments in Marketing ; Sodial, Ethical and Lagal Aspects of Markefing Services
Marketing; Green Marketing: Sustainable Marketing: Relstionship Marketing and other
developments in marketing.
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Sugpested Readings = L ;?.
s Mccarthy, EL, Cannon, 1. & per result, 'W [2014), Basic’ M.arke‘lin;g'_ BScGraw-Hill
Education,

»  Agarwal, P.K.: Marketing Managament: An Indian Perspective, 'I_"r'ii_gatl Prakashan, Mearut.
= Katler, Phillip and Gary Armstrong: Principles of Marketing, Frentice Hall, NewDelhi,

= Katler, Phiflip: Marketing Management = Analysis, Plannlng Implermentation andContral,
Prentice Hall, New Drelihi,

s Majumdar, Ramany: Product Management in Endia, Prentice Hall, New Defhi,

s Hamaswamy, V.5 and Namakumarl, 5. Marketing Managemant, Machillan india, New
Dethl. o

»  Srinivasan, AL: Case Studies in Marketing: The Indian Context, Prentice Hall, NewDalhd,

» Stanton, Willkam )., and Charles Futrell: Fundamentals of M:rtulmg,. bieGraw Hill
Publishing Co., New York. -

= Sontakkl, CH.: Marketing Management: In the Inﬁmfﬂﬂ;grﬂuﬂ, EalyaniFublishers,
Mew Delhl

» Verma, V. Harsh & Duggal Elta: Marketing, Oxford University Press, New Defhi,
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Programme/ Ciass: M, Com. | Year: | [E
Comimerce

Course Code: CO10804T [ Course Tithe: Advanced Corparate A::nunthg and Reparting

Course Outcomes: The course focusses on the study of accounting required to understand financisl position of |
the corperate enterprise and understand the statutory fequirements so a5 to manage the enterprise

elficiently,

Semester: I

Credit: 5 ; Elective
Max, Marks: 25475 M, Plulﬁlﬂ-lrh: 33
Units Togics
i Profit Prigr to Incorporation, Distribution of Profits, Managerial Remuneration- Concept, Profit

Ascertainment for Managerial Remuneration, Accounts of Insurance Companies- Revenue Account,
Income Statements, Balance Sheet; Meaning and Concept of Holding Company and Subsidiarny
Company, Minority Interest, Consolidated Final Accounts.

2 Acegunting for Amalgamation and External Reconstrection - Amalgamation in the nature of Purchase
and Amalgamation in the nature of Merger, Accounting problems redating to Acquisition, Mergers
and Demerger; Liguldation of company, Uiguidator's Final Statement of Accounts, Winding up of

Company,

3 Corporate Actions- Mesning, Implications to Sharehelders, Promoter's Holding, Issue of Bonus
Shares, Accounting for Bonws Issue, Right lssue, Schema nfl:apll.'.!l Fln_iiumnn, Buyback of Shares;
SEBI guidelines for Alteration of Share Capital. -

4 Valuation of Business- Asset Based Approach, Equity Methaods, I.m;umn Hasad Approach, (Cash Flow

bethod, Dividend Method), Valuation of Qistressed Firms; Estimating Growth Rate, Easning
Multipies, Economic Value Addition {EVA} and Market Value Approach (MVA]

5 Forensic Accounting: Meaning. Concept, Role of the Professional Forensic Accountant; Corporate
Governance; Corporate Social Responsibility- Meaning, Importance, Requirements and Users of CSR
Repart, Benefits, Reading of C5R Report, Companlas Act-2013 and C5R Policies, Evaluation of CSR
Feports; An Overview of Annual Beport-, Contents of Annual Report, ey Indicators of Finandial
and Mon- financial Performance, Mature and Extent of Reportable SEgments.

Suggested Readings = o

* Corporate Accounting, 5.MN. Maheshwari - Vikas Publishing Wouse, Sth Edition, Year 2009

= Advanced Accountancy, RL Gupta, Viofume Il - 5 Chand P;#ls-hlng, 17th Edition, Year 2014
* Corporate Accounting, Jain and Narang- Ealyani Puhjl:hm, 'iear 11:15

¢ Advanced Accounting, SK Paul = Central Publication Rl o e
o  Advanced Accountancy — Or. M A .tmr.tnind;m, Dr. K 5 lhman,, Hlmaj.aﬂ Publishing House
Gth Edition, 2014, p1 0 = i I

= RL Gupta, Advanced Accountancy, Sultan Chand Fuhllslnm. o ptie

= Ennil Aocounting Il - 5. Anilkumar, V Rajesh kumam B !-'lﬂrlrappa, Himalaya Publishing
usa =

* Advanced Accounts, M C Shukla, T.5, Grewal & 5.C. G-mt:_:.
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Programime/ Class: M. Com. | | Yoar: | e semesteni
Commerce BN L1 .
Course Codo: COI0HOGR Course Tithe: Project Presentation on accounting and reporting of any
Companyor MSME/ Large Industry

of wronspany’s meconls;
Stuwdonts will e abde o undbsrstand the real sconarko of MSMES Large scabic industeles, it will empowor
stuclents bisasLEhgg g of Chekr o Trms,

Credi:s Projuct Presentation: Electlve
Max. Marks: 50450 | Min. Passlng Marks: 33
_ Programme/ Class: M. Com. | Year:| _ | Semesterzn
A = Commerce .
Course Code: CO10B07P Course Title: Field Visit/ Industrial Training/ Practical Wark with a
Professional Porson,

Course Qutcomes: This course will help stidents to understand how they con use thearetical knowledge in
barsivess. It will empower them In getting a Job or In setting up of thelr ow fifms,

Creditis | Prelfect Presentation: Flective”
Max, Marks: 50450 | Min, Passing Marks: 33

® Incaso nHInH';'hl-t. student Is required to submit o detailed report nfihe_ ui:ﬁlt'i'qr the |
[ ol sl purpode of evaluation,
The report should Include the observational features and benefits of the vidy '
= o case of hndustrlal tralning, student may be allowed for the summar trabnls i
. ii-and Is required to submit
detalied training repart Inchading tralning cortificate for the cvaliatinn, :
* In case of praciical work with a professional person, student |s required 1o submit 3 detalled repart

inclueiing certificate of the work from the persan for the
purpose of cvaluation, The repart should
Include practical work learned and bonefits of the wisrk,

k
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' Programme/ Class: M, Comy, | Year: | | Semester 1 |
e g : Commerso .
' Course Code: CO10901T | Course Title: Financial Manageinent

Course Outcomes: The oljective of the course is (e enabie the students fe o stanid the bask pnphes fook

Blarman, H.: Financlal Palley Declsiois, hlacllan,
= Bierman, H. and Smddt, 5.: The Cagital Budgeting m-hhu . hcillan
®  Fama, EF. and Miller, M.H.: The Theory of Finaoe, Iliu1|: Rrnetrart ansd Winaton,
= Hunt, P, Williams, O . and Donaldson, G.o Baske Dusiisess §ahiics,
= Wan Horne, LC: Financial Management and Policy, Prontoe migd l
= Kuchhal, 5.C.: Financial Planning = An Analytical Apprea b Chaitanya Pubilishing
House.
Ramchandran, H.: Fimancial Manning and Contral, 5, Chamd % Ca,

*  Lawrence, D, Schall and Charlas W, Habey: ntrodisction to Elnqﬂlﬂfhl;wllimL
. Tata McGraw Hill Co,

Agarwal and Agarwal: Finaneial Managenwnt (in Hindi), Bamesly Book Depot, L,
= Malodia, G.L.: Financial Management [Hindi and Cnghish], todhpur Publishing

J and techniques of financial management of a compamy which can eithaie thei ability B miske s
) financial decistons and pedicies.
) Credit: 5 L"d-rt Compuilery
h_@lr.erH.u.L'i—F.rﬁ Adin. P;nuuhlmh A
1 Unilts o Tanplicn
1 Nature, Scope and Objectives of Financial Management; Conllat b Brefit va vabee masimigation
) principle: Time value of money — Compounding and discoumbeasg oy inbpees, Coneepts of Anngidy
and Perpetuity; Distinction between Indian and iternational D G Rasagenent
) 2 Financing Decisions: Cost of Capital; Cagital Structune Devisis Designdng Opstinsm Lapital
Structune; Capital structure theories; Leverage, ERETEPS Analyais _
) i Investment Decisions: Capital bodgeting — Concept and Techniames Capital Eationing, Nean did ounted |
and Discounted Cash Flow Approaches; Business Risk gl Bl Bisk ~ Operating leverage,
: financial leverage and combined leverage, el == J
4 Bividend Policy: Concept, theorles and determibnants; Dkt Aloabels Walter, Gerion and
’ M.M. Model, i = g T S i)
5 Management of Weorking Capital: Extimation of Workkig Cagatal, Inventony Alamigeiment,
} Recoivables Management, Managemoent of Cash and hlarketabde Securities, Working Capital
Financing. _ . i
? Smswarti] gt
)
)

o
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n: Financial Management, Tata Metraw Wl Ca.

rial Mafsageniont, "
dal Managenwent, (Hindi and Engtishl.
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Programme/ Class: M. Com. | Year:M

T : ] : . Semester: Il

_E?_H_l!!_’;gdg Eﬂlmﬂl'l' | Course ]'lth'inlr!pmnuurl.Hp I.‘rl'.'mlni.lmunt
Course Outcomes: Provides an Insight inte instititional support to entreprenents avd the project Management.

Enmurm

l.‘rﬂlll.. 5

Core Compulsory

| Max, Marks: 25475 Min. Passing Marks: 33

—

Units

Topled

1

Introductian; Meaning, Definition and concept ol Enterprise, Entreprensurship and Entréprencurship
Bevelopment, Evelution of Entrepreneurship, Theorles of Entreprencusship, Characteristics and Skills of

Entrepreneurshig, Role of Entreprensurship In Economic Development, Factors affecting
Enfreprieneurship, Problems of Entreprenaurship.

Entrepreneurial Competency and Development: Meaning and concept of Entrepreneurial Compatency,
Developing Entrepreneurial Competenclies, Entrepreneurial Culture, Entreprensurial Mobility, Factors
affecting Entrepreneurial mobility, Types of Entreprencurial mobslity. Entrepreneurial Motivation:

Meaning and concept of Mativation, Motivation thearies, Entreprengurship Development Program,

Ingtitutions and Development of Entrepreneurship: Role of Government [ promoting
Entrepeencurship, MSME policy In India, Agencies for Policy Formulation and Implementation, Financial
Support System: Forms of Financisl support, Lang term and Shart term financial support, Sourcesof

Finaneial suppost, MUDRA, Development Financial Institutions, Irwmmntlnﬂirutlnns

Wamen and Social Entreprensurship: Meaning, Characteristh; features, Problems of Wamen
Entrepreneurship in india, Developing Womaen Entrepreneurship in india, Aural Entréprensurship and

Family Business Entrepreneurship, Social Entreprengurs, Social Entrepreneurship and Sustainabifity
lssues In Seciad Entreprenswrship,

Business ideas, project identification and formulation: Forms of Business Dwnership, Issues in salecting
forms of ownership, Environmental Analysis, Identifying problems and nppnﬂqu'hH Defining Business

Idea, Planning Business Process,

Project Management: Concept, Features, Classification of u-m]m::_r., Is.iuu. In Project Management,
Project Identification, Project Formulation, Project Design and Henmrk..ﬂ.mhuu:,. Praject Evaluation,

Project Appraisal, Project Report Preparation, Specimen of a F'rl:nfll:t Report.

SR

Suggested Readings —

AK. Rai— Entrepreneurship Development, (Vikas Fuhrka‘:l :
Barringer M I - Entreprencurship (Prentice-Hall, 1999 == " '

Agrawal Rajeev Kumar, Fundamentals nlEnlMpfﬁwmhm,WasH Ennlu:s'., Germany, 2018
Cougar, C- Creativity and Innovaticn (IFP, 1999) ;

Halt - Entrepreneurship: New Venture Creation (Prentice-Hall) lﬂﬂ

Kakkar [¥ N - Entrepreneurship Development (WWiley I]n.-am I::H:h:f

Lall & Sahai: Entreprenewrship (Excel Books 2edition) -0 i

Nina Jacob, - Creativity in Organisations (Wheeler, 1998) TR

R.Y. Badi & N.V. Badi - Entrepreneurship (Vrinda Fuhrrnlmm r Edu'lnrl]

Sehgal & Chaturvedi- Entreprensurship Develapment 1UI:HI Fuhldhmg wdition 2013}

L |
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[ Programme, Class: M. Com, | Year: 1 _]___ . Semester: Il —
L Commerco i T
Cowrse Code: CO10903T | Course Title: Strategic Management =

Course Outcomes: The course s concerned with both the determination of strategic divection and the
management of the strategic process. As such, it deals with the analytical, behwvioural, and creative aspects of
business simultanegusly. The perspective of this course is to make students aware about the key tasks
involved including detection of and adaptation to envirenmental change; the procurement and allocation of
resources; the integration of activities across subparts of the organizations; and, at the most senior levels, the
determination of purpose and the setting of corporate directions. The content will enhance the basic
understanding of the nature and dynamics of the strategy formulation and implementation processes,

Crodit: 5 Core Compulsory
| Max, Marks: 25+75 Min. Passing Marks: 33
Units | Topics

1 | Introduction to Strategy: Meaning, Nature, Scope, and Importance of Strategy; Levels of Strategy;
| Models and various schoal of thought in strategic management; Process of Strategic Decision-
| Making: The concept and relevance of Corporate Governance; Role and Responsibilities of Top
I Management; Corporate Social Responsibility - meaning and trends.

2

| Environmental Scanning: Understanding Strategic Objectives, Components of the Macro

| Environment, PESTEL Analysis, SWOT Analysis, Parter's Five Forces Model: Companents of the Micro
| Environment: Resource Based View [RBV) Anabysis, WRID. {Valuo-Rarity-Imitability-
| Organization) Framework, Value Chain Analysis, Sustainin Competitive Advantage.

3 Strategy Formulation: Strategy Chokoe & Scenario Analysis Procoes, Tools & Techniques of Strategic
Analysis - BCOG Matrix, Ansoll Grid, GE Nine Call Planning Grid, McKinsey's 7S framework:
Competitive Strategy - Cost Leadership, Differentiation & Focus; Cooperative Strategy - Strategic
Alliances - M&A, Growth strategies, Stabllity Strategies & Retranchment Strategies.

|4 strategy Implementation: Developing Programs, Budget and Procs dures, Stages of Corporata

Development, Organizational Life Cycle: Organizational Structures: Matrix, Network B

Madular/Cellular; Personned Plan and Policies, Leadership and Corporate Culture.,
5 Evaluation & Control: Evaluation & Contral Process and Technigues: Enterprise Risk Management;

Primary Measures of Corporate Performance - Balance Scorecard Approach to Measure Koy

Performance of Responsibility Centers & Functional Areas (Finance, Markating, HR, Production, IT);
Strategic Audit of a Corparation, = X

Suggested Readings -

re -

N

» Stewart Clegg, Chris Carter, Martin Komberger B lochen Schweitzer: Strategy - Theary and
Practice. [SAGE Publishing tndia) : )

Chaudhary AK, Strategic Management, Sahitya Bhawan Publications, Agra. (Hindi)

Yadav RE, Strategic Management, University Science Press (Hindi)~ "

Sontakki, Gupta, Strategic Management, Kalyan| Publications (Hindi)

Kazmi, Azhar; Business Policy and Strateglc Management; McGraw-Hill Education,

» Thomeon, Arthur A. and Strickland, A. 1.; Strategic Management: Concept and Cases; McGraw
Hill Education, A=

- s el

el ppr

* lauch, LF., and Glueck, W.F.; Business Policy and Strategic Manégement; MoGrave-Hill

.Y o Ggb—
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C —ﬁﬁﬁmmmmr | veann | Semester: il
kil = Commpree - ]
Course Code: COL0004T —! I:mm'l'llh Eﬁuruvm;ﬂﬂlund Pﬁtlnlhmqrwnl
Course Outcomes: The course is m-slglmjtu erlorce student’s kiuswbedge aml st tanding of the seeurity
analysis and porticlio management process. Focus ks 1o develog wmliensl peding of Imestments [objectives
and constraints), secondary markiet operations, selection gl finasclal Instomsends, portfolie Tonmulabion,
momitoring evaluation techniques, The valuathon of equity siwd intetest- bearing Instruments provides an
knsigght for decision making required to achiove the core objeetive ol business

Credit: 5 Eectve

P, Marks: 25+75 | Min., Passlng M..Ifh'l'.' il
Units Tnptr.l

1

Overview of Capital Market: Capital Market Instrumsents: Prinuey lsue Market {IPO) and
Secondary Market; Trading Mechanksm of Securities, Kol al Stock Drokers and Intermediaries,
Clearing and Settlement Procedures; Regularity Systems tor Equity Markets; Dillerence betwoen

Investment & Speculation; investment Assel Chass; Stack Markat Inglices.

1 Ritk, and Return of a Security: Concept of Return and Yield, Components & Meaning of Risk,

Measurement of Systematic Risk and Unsystematic Risk; Beta as aMeasure of Risk, Calculation of
Bieta. Portfolio Risk and Return, £, _
Equity & Bond Voluntion: Concept of intrinsic Value of Equity, Fundamental Analysis- Disoounted
Cash Flow Technique, Dividend Discount Models, P/E Ratio, Price/Baok Value; Technical Analysis-
Dow Theary, Types of Charts& Ws Interpretations; Differcnce Betwecn Technlcal and Fundamental
Analysis, Efficient Market Hypothesls [EMH] - Meaning and Types. Bond Analysis: Valuation of
Debentures/Bonds, Nature of Bonds, Bond Theorem, Torm Structurs of Interest Aates.

Portiolio Management: Meaning, Mead, Objectives and F‘rl:ll:ﬁ-"i Selection of Securities; Capital
Azset Pricing Model [CAPM],

Partlobo Revision and Evaluation- Active and Passhe Pm'l'l'ullu Management; Performance

Evaluation of Existing Portfolio - Sharpe, Treynor and bensen Measures.
Suggested Readings -

a4

= Pandian, P. [2005). Secernity analysis and portfollo monapement, Ihd 1. Medda: Vikas
Publishing House Pt Lid,

Agrawal VP, Sexarity Analysis and Partfolio Managemsent, Sahitya Bhawan Publicatians (Hindl)
Bhat, 5. [2008). Security anabysls and portfolio management, {1 ed), Mew Dalhi; Excel Books,

. Chanelra, {2011). Security Anatyss and Portfolis Ml-ru.ﬂ.nment (4 ed). New Deiti: Tata
MicGraw Hill Publishing Company.

Ranganatham, M., & Madhumathi, B, [2004). Investment uruh.ru: and portfolio management.
(4 wd.]), Haw Dalhi hlrmﬂ[dutai.hn

Bhatt- Security Anabysis and Portfofio Managemont DH!-IH
Avadhand WA, Security anolysis and portfolio managemedit, Hrrn.'ul:ﬂr.l Publishing Howse
Ehalla VI, Investiment Management, S, Chand id J.!_:_I-:lnc_ll!:li:;q." : ;

Prasanna Chandra, Investment analysis and portfolio management-, Tata Mc Graw Hill, 3¢d

'I‘I
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Programme/ Class: M, Com. | Wear: I | Semestenm ]
m“ru = m e e—— s
| Courst Code: COL0S05T | Course Tithe: International Marketing

Course Outcomes: The objective of the course s to familiarize the students with the conceptual framewark,
policies and procodures of International marketing. it alse alms to provido an caposure of the onvironmentsl

gynamics of international business to the students so as to enable them to develop international marketing
strategies.

Credit: 5 Elective
Pax, Marks: 25475 Min, Passing Marks: 33
Units Topics
i Introduction: Nature, scope and Importance of globalizotion, Concept of Domestic and
International marketing, Global trade and marketing Drivers of globalization, Multinationa
corporations.

International Marketing Environment: Economic, soclal, palitical, geographical and  legal
envirpnment; Glabal trading environment and developments. « Ly
1 Idantification of International Markets: Segmentation and International Markets; Metheds of
evaluation of International Markets; Entry Mode Decisions, Modas of entry In international market
= Exporting, licensing, contract manufacturing, Joint venture, operating through whelly ewned
subsidiaries abroad. Factars affocting selection of Entry Modes; International organizations; Market
Coverage Siratephes. B
3 International Product Decisions: praduct quality, design, libelling” packaging, branding and
product suppart services; Product mix; Product |ife opcle; New product developenent; International
Pricing Decisions: Factors affecting pricing determination; International pricing process, polkies
and strategles; Transfer pricing: Dumpling, st2ps in pricing, , Retrograde pricing. Export price
structura.
4 International Promotion Strategias : Marketing environment and ‘promotion strategies; Major
decisions in international marketing communications, problems T/ international marketing

cammunications; Expart premotion organizations; international preriction mix — Cancept, tools,
and their key features; International Sales Force Management —process and IMagor issies.

5 International Oistribution Deciglons: Déstributisn channel Stratzgy;. Types of international

distribution channels; International distribution logistics — Inventory management, transportatian,
warehousing and insurance,

Emerging Trends in International Marketing: International ma:he-ﬁrilllimuh Internet; Ecological

concerns in International Marketing: International Marketing ethics, ey

Suggested Readings — v T A

= Varshney and Bhattacharys: international Marketing Managurnent: Sultan Chand & Sons.

*  Frands Cherunilam: International Marketing, Himataya Publishing House,

* Cateors, Philip A, Graham, John L, and Gilly, Mary: International Marketing, Tata
McGraw Hill, . i

Cainkots, Michael B. and Rankainen, iTka A.: Internations] Ha.&t'nlh; Cengage Learning.
* loshi, Rakesh ML International Marketing, Ouford Unieersity Press.. .

=  Eeegan, Warren I and Green, Mark C.: Global Barketing, Pearson,

*  Onlevisit, Sak and Shaw, John 1: nternational Masketing: .A.n:rl'l,l:i;’and Strategy.
Psychology Press. L

LT
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"
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| Programme/ Clats: M. Cam. | Tear: Il o Srnastar: M
| Cormrmerts e
Course Code: COLO906P I Caurss Title: Praject Fresartatior on 5751 W Edealf B Srudic) Gy,
Arry Dther Seftwars wisd i Budiredy R i

EW"WII'-HME This eonerse will kel ttudenty i '."':1'1".1"-‘ Fow thry me i ASetER oredrE o g
wirk, This will enhance thair analytes) a5 istarpremarens piadinas g gl

Credit: & | Projerss Prespntating: Hective
|_Maux. Marks: 50+50 | Mir. Paasing Marks: 11
Programme, Class: M, Com., | Year: il SqressEn 0
Coursa Code: CO10507P | Course Tithe: Praject Présertztos o a7 T oo REgtes = Bosres

Course Dutcomes: This course will belp students 13 axpizrs te realisy om T2 =2 2o salawes o= susirgss
| Credit: 5 Froject Presaraton; Bective
| Max, Marks: 50+50 | Min. Passing Marcx: 33 -

Boarred with CanScenrsy
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Programmej Class:M.Com, | Year:M | semmestor: IV
e SN _
Course Codo: COLIOGAT [_qummq;_l_i_mlmmﬂ;wrntund Planning

Course Dutcomes; The course s dusigned bo provide an undeestamding, of ditferant types of proprcts and the
total approach for project management with a view 1o anderstisnil The seasant Tor project Balures, and 1o
famiflarize stutkents with recent advances In praject managrinent touls anel e baaleppes inehadiog computes

ey —

Credit: 5 “Core Compubiory = =
Max, Marks: 25+75 | Mim. Passing Marks: 31
Uinits = ST s Toples e ! |
1 Project— Mieaning amd Concepl; HEJHangL-Jmm‘I — Matupre, Hobewante and Scogee; Afeibutes of
a Project Life Cyche, Project Management Prenoess; clrmitirediey and Kok of Goded Project
Manager. PRI S |
i Project Idemtification Analysis: Concept al Frn]r:-ﬂ., Gonrch lar b e, Project kentilication,

Project Scroening and Prosentation of Projects far Dockkon Making Project appraisal: Trchnieal,
Ecanarnic, Tinancial, Legal and Soclal,

3 Project Flanning: Need and Fermulation; Project Life Cycle, Project Plinning Process, Work
Broakdown Structure, Cost Estimating, Types of Extimtes - Top- Dawn Exthnates & Botlom-Lip
Estimates. = . -

4 Project Scheduling: PERT-CPM, Uncortalnty of FEAT, Early St Faily Finksh, Late Start Late Finash

and Floot, Crashing of Activity in CPW; Decivoen Maklngr Descislan Making Envlrensmant, Declybon
Under Uncartainly, Declslan Under Risk, Dacision Tree Anahynd.

5 Project Risk Management — Introduetion, itole of sk management, Sieps in rivk management, Risk
identification, Risk Analysis; Projoct Quality Management - (uality Planning, Quality Assurance,
Cost of Ouality, Costs of Defect, Quality Contral, Cuality Conlnd Dechnlgues Floweharts and
Diagrams, Couse and Effect Diagrams, Pareta Charty, Cont rol Churt s, Value Enginecring,

Sugpested Readings -
«  Dynaries of Entropreneurship Dovolopmint = Visant [esal
= Agrawal, Faurdar, Project Planning and Contrel, Sanjay Safity. Biiwan, Agra (Hindi)
»  Entreproncurship: New Yenturs Creation = David H, Hed
s Entreprenewrship Dovelopment New Venture Creation = Satlh Taneja, 5.1, Gupta
= Project monagoment — K. Nagarajan. i
» Dollinger Mare ), Entreprencurship: Strategies and Resources,

atel s
=
B G -~

f‘“‘rﬂ"ilﬁ e
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Programmey Class: M, Com. | Year: il | Semester: IV

Commerce
Course Code: CO11002T | Course Title: Managerlal Econamics

=

Course Outcomes: The course aims to moke the students aware of various economic [ssues, tools and |
technigues of economic analysis required to enhance the decision-making skills while working in a corporate
sector, ; .

Credit: 5 Cora Compulsory
Max. Marks: 25+75 Min. Passing Marks; 33

Unlts Toplcs
1 Hature and Scope of Managerial Economics; Objective of the firm ~ Profit and wealth maximization;

Roles and Responsibilities of Managerial Economists; Demand Analysis and Farecasting: Demand
determinants, Demand distinctions, Factors involved In Deniand Forecasting, Methods of Demand
Forecasting.

- Production and Cost: Production function - Concept of prmh-:l;l'rl Y and technology, Production with
one variable input, Production with two variabde inputs, Optimal Input Combinations, Managertal
use of preduction functions; Cost function — Classification of Cost, incremental Cost and fts relevance
in decision making, short run and long run cost functions, Law of variable proportion and Law of
returns to scale.

3 Parket and Pricing: Market forms — Perfect :nmpetllnn, annll-sﬂt competition, Monopody
power, Dligopalistic behaviour,

& Factor pricing— Pricing of Land, Labour, I:u;p.ntaundEnuepreneur -

5 Intreduction to Macroeconomics: National income Accounting, Praduct and Financial Market
Egquilibrium: The Product Markets, Financizl Markets and Labowr Markets; Trade Cycles and Open
Economy.

Suggested Readings —

= HBranson, Willlam H.: Macro Economics Theory lnd Pﬂﬂ:\'. Eiit—'l".l'-uit iFrun

# [Dworn Busch, R, and 5. Figcher: Macro Economics, Tata McGraw HilL \

*  Koutsoyiannis, A Modern Microeconomics, Macmillan Press Lid = f

* Oliver, Blanchard: Macro Econgemics, Pearson Education, LPE, "'

= Salvatore, 0. B Rastogi, Siddharthe K.: Manaperial Econamics — Prln:fplu. and
Worldwide Applications, Oxford University Press. =

= [Pindyck Robert 5. and Caniel, L Rubinfeld: Micro Ecopomic, Thlr;l Edition,
PrenticeHall of indla, 1996,

= Maddala, G5, and Ellen Miller; Micro Economics, Theary and Appllcations,
McGrawHill Bogk Co., New Yark,

« Gould, John P., Edward, P. Lazear; Microeconomic Theary, Richard D. irwin lnc.,
Homewood (linols.

= SenAnindya, Micro-Economics; Theary and -ﬂ-hpﬂthums.. Wwd Unr'mﬂrr Prass,
e Dhadhi, i

= Mehta, P.L: Managerial Economics, Sultan l::hnndl'. Sons. - -

e VYaishampayan, L.Y.: Micro Econoimnle Theary, Mew Royal Book Ca,

#  Warshney, BL & Maheshwari, K.L; Sultan l:hlnd' ﬁﬁuns, Mew D!lhl
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Programme/ Class: M. Com, | Year: I . J T

|
—
Commerce ___:

Course Code: CO11003T | Course Title: Indian Financial System and Financial Services

Course Dutcomes: This course is designad to develop a knowledge about the imancial system and rll“l'-llﬂﬂlria
ol financial sub-syitems comprising of financial markets, financial instrumants, Hnancial intermediares,
financisl services and repulplory authorities. Moreover, the students will be able to understand the core
financial services, prudential norms, new technologies and the latest Irinilﬂﬁh-llfﬂﬂ of reforms in mobilizing |
Tunds in econarnmy.

Credit: 5 Elective
Max. Marks: 25475 Min. Passing Marks: 33
Uinits Topics
1 Siruecture of Indian Financial Systemn, Meaning & Difference of 5avings & nvestments, Relationship

between Money, Inflation & Interest. Financial Markets (capital market and maney market) -
Meaning, constituents, functions and instrurments.
2 Financlal fnstiutions & Regulators: Reserve Bank of indin = Organization, Management and
Functions; Commercial Banks- Meaning, Functions, Pressnt Struclure, Types, E-Banking and Recent
Developments ln Commercial Banking; NBEL, Sectorial Finandal Irll.tllu'hl:m MNABARD, Exim Bank and
ol beme Apex Financial Instituticns; SEBI - Dh-hl:l[m ‘and Funcibon.

# Financial Intermediaries and Services — Meaning and Role of Marchant Banking in India, Credit
Rating Agencies -Meaning & Role In Investment, CIBIL; Depeosinaries- .l.h-unln; and Rales; Dverview
of Fintech In India.

i Loan Syndication, Extermal Commendal financing - Intmduu.rnn hleud of External Commercial
Borrowings (ECB) & Other modes of external financing, Forsign direct inwestment and [Foreign
institutional Investments) Flis — robe and mportance @in -financhal -system; Micro finance=

imponance, Types, ntome Genefating Activities and Self-Help Groups {SHGS), lssues in Micro
finance sustainability.

5 Mutual Fund: Introduction and lssues, Types, Organkzation of M‘H‘IHII‘ Fund Inindia, e
Clasz, Open Ended and Close Ended; MNetAssetValue, - . " Types -

Suggested Aeadingt — . ' -
= Bhole,l M ; Financlal institutions and Markess: MeGraw-Hill Educstioh
* Kohn M, Financial Institutions and Markets, ~ - AiRever o
«  Pathak, BhartiV.; indian Financial System; Pearson Education ., =,
= Khan, b.Y.; Indlan Financial System; MoSraw-Hill Education «
# Varchney PN ; Banking law and practics : Sultan Chand and Sons

Ty

3 %'”@

Lo
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-
Programme/ Class: M, Com. | Yeartl): . ] .- Semester; I
Commerce s _ =
_Course Code: CO11004T | Course Title: Mnmrnelallun:hlphﬂimmr_nqﬂt

Course Outcomes: The alm of the course & to provide understanding of comprehenshe marketing strategy to
improve marketing productivity which can be schieved by mncreasing murketing efficiency snd enhansing
marketing efectiveness through a process of acquiring, retaining and partnering with selective cuttomers to

create superior mutual value for the organization,

Credit: 5

Elnctive

Max, Marks: 25475 Min. Passing Marks: 33

Units

Topics

Introduction to Customer Relationship Management: Concept, Evalution of Customer Relationship,
Customers as strangers, acqualntances, friends and pastners, Objectives and Benefits of CRM to
Customers and Orgonizations, Customes Profitability Segments, Components of CAM: information,
Process, Technobogy and Peopls, Barriers to CRM,

Relationship Marketing and CRM: Relationship Development Strategies - Crganizational Pen--m-t
Approach, Managing Customer Emotions, Brand Bullding through Relationship Marketing, Service
Level Agreements; Relationship Challenges; CAM Marketing Initiatives, Customer Service and Data
Management. T 3 {7

CHM Marketing drives! Cross-Selling and LUp- Sjlﬂng; Customer Retenthon, Bahaviowr Prediction,
Customer Profitability and Value Modelling, Channal Optimization, Personaliration and

Eventi-Based Marketing: E-CRM: Concept, Different Lovels of B« CRR, Privacy in E=CRM.

CR# and Customer Service: Call Centre and Customer. Cars - Call Routing, Contact CentreSales-
Support, Web Based Self Service; Customer Satisfaction Meosurement; Call-5oripting. th-EF

Agents and Workforce Management.

CRM and Cata Managemsnt: Types of Data - Reference Data, Transactional Data, Warehouse Data |
and Business View Date; [dentifylng Dats Quality lssuss, Using Tools o Manage Data, Types of |
Data Analysis: Online Anabytical Processing {OLAP), Clickstream ﬁmallﬁh, Parsonallzation and
Collaborative Filtering, Data Reporting; Ethical |ssies in CI?I.:H

Suggestad Readings — 3 s

# Baran Aoger ). & Robert 1. Galka [2004), Eum:ﬂ'm Rihﬂ-nn:h]n I.i'l‘ini,l:ement Ths
Foundation of Contemparary Marketing Strategy, Routledge Taylor & Francis Group.

» Anderson Kristin and Carol Kerr {2002], Customer Relationship Manmmen’t_ Tata bAcGrave-
Hilll,

= Bhasn lasprest Kawr (2012), Customer Rehtlmuhln H:m.a;tm:nr_ .m;.mlm Press, I

s Judith W, Kineaid (2006), Customer Hrli-hnn:hlu Mam:emnl -Gaumg it Right, Pearion

Education. o
# il Dyche', CRM Handbook: & Business Guide to Custonser Relationship Management,
Pearson Education,

= Valarie A Zeithaml, Mary Jo Bitner, Dwayne I]' Er:mrq-' and A|a||r Pm,ﬂit ﬂzn]_gh LEMvices
Marketing Integrating Custamer Focus Across the Fiem, Tata M Graw HIL

e Urvashi Makkar pnd Harinder Kurmar Makkar (2013), CRM l.':u;tnfner Hnllthnshlp
fanagemant, McGraw Hill Education, aro
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Programmey Class=M. Com. | Year: Il 5 Semester: i R
Commerce
Course Code: CO11005P | Course Title: Dissertation

Course Outcames: This course will provide an oppartunity to the students 10 #oqus “”’;*"5-“"!' researen gills a1
part of the scademic acthaty,

iCredit: 10 Core Compulsary

Pax. Marks: 50+50

Min. Passing I4arks: 33

1- A student shall sclect the research topé in comultation with the Faculty member assigned a5 Superdiscr of

™ g

i

7=

3

10~ The student’s performance in such assignments is considered it assigritg the fnjernal assessment marks

11- The type of research project [gualimtive) guantitative mined merhad: shewld be based on the consensyal

12- The sample slze for quantiathe research shall not b less than Surimn:enuand midniium of 10 cases In

B- Perindic individual conference, refated to research project of each smident; shal 5% conducted by the

Guide for research project course and report the same to the Head of the Zépastmeny) College Principal in
writing.

Topic of such research project should be relevant to Comimarnce programme 8 the whele, i
The topic of such research project shall be finalized only after the Cepzrimant/ College approved the same.
The tools of data collection should be finalited and datz collecticn should be completed by the mid of :h'rl
semester.

After going through plagiariem test the student has to submit in APA farrmat, soft copy along with twa
hard bound copies of Research Dissertation to the Head of the Department) Callege Prindpal enor
behore thelast working day of the semester,

Each student shall b compulsorly supsrdsed In the research nrnfu-r:bu'rir.u]‘rr member. The Supsrvisar

will guide the student in methodslagy and the course of the suidy.
The allotment of the stidents to & faculty for supersion shall be done by the Departmental Coundl,

RIpETVisaT,
Each student shall be reguired to take part in class room pressniaticns in the context of resssnch projece.

Assignments regarding such presentations shall be related toTeseareh rratspdalagy and taals of ressareh
being developed by the student.

sllocated for research projest.
decizion of both the stiedent and the supernisor.

case of qualitative research. In case of time series minimum 10 years of data should be analyzed,

ReVe-
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